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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh daya tarik visual dan 

portabilitas terhadap impulse buying melalui hedonic browsing sebagai variabel 

mediasi pada pengguna Shopee pada Generasi Z di Kebumen dengan menggunakan 

Skala Likert. Penelitian ini mengambil sampel 100 responden pada pengguna 

Shopee. Berdasarkan metode statistik, uji validistas, uji reliabilitas, uji asumsi 

klasik (uji multikolinearitas, uji heteroskedastisitas dan uji normalitas) uji hipotesis, 

uji analisis korelasi dan analisis jalur dengan Program SPSS 25.0 for windows. Hasil 

penelitian ini menunjukan bahwa daya tarik visual dan portabilitas memiliki 

pengaruh langsung yang siginifikan terhadap hedonic browsing,selain itu daya tarik 

visual dan hedonic browsing memiliki pengaruh langsung yang signifikan terhadap 

impulse buying sedangkan portabilitas tidak berpengaruh terhadap impulse buying. 

Selain itu, dengan uji sobel diketahui hedonic browsing tidak mempunyai pengaruh 

sebagai variabel mediasi daya tarik visual terhadap impulse buying, namun hedonic 

browsing mempunyai pengaruh sebagai mediasi variabel portabilitas terhadap 

impulse buying.  

Kata Kunci : Daya Tarik Visual, Portabilitas, Hedonic Browsing, Impulse Buying 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ix 
 

ABSTRACT 

The purpose of this study was to determine the effect of visual appeal and portabiliy 

on impulse buying through hedonic browsing as a mediating variable for Shopee 

users in generation Z in Kebumen using a likert scale. The number of samples taken 

was 100 respondents. Based on statistical methods, validity test, reliability test, 

classical assumption test (multicollinearity test, heteroscedasticity test, and 

normality test), hypothesis test, correlation analysis test, and path analysis with 

SPSS 25 for windows program. The results of this study show that visual appeal 

and portability have a significant direct influence on hedonic browsing besides that 

visual appeal and hedonic browsing have a significant direct influence on impulse 

buying, while portability has no influence on impulse buying. Apart from that, using 

the sobel test it is known that hedonic browsing does not have an influence as a 

mediating variable for visual appeal on impulse buying, but hedonic browsing has 

an influence as a mediating variable on portability on impulse buying. 

 

Keywords: Visual appeal, Portability, Hedonic Browsing, Impulse Buying 
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