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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh healthy lifestyle, harga 

dan kualitas produk terhadap keputusan pembelian produk Le Minerale di 
Kabupaten Kebumen. Data sampel yang diambil dalam penelitian ini yaitu 

konsumen yang pernah membeli dan mengonsumsi minimal satu kali produk Le 
Minerale di Kabupaten Kebumen dengan jumlah responden sebanyak 100 orang. 
Teknik penentuan sampel dalam penelitian ini yaitu Non-probability sampling 

dengan metode purposive sampling. Instrumen atau alat pengumpulan data dalam 
penelitian ini menggunakan kuesioner. Alat analisis dalam penelitian ini yaitu 

menggunakan analisis regresi linear berganda. Teknik analisis data yang 
digunakan dalam penelitian ini antara lain analisis deskriptif dan analisis statistik 
yang terdiri dari uji validitas, uji reliabilitas, uji asumsi klasik, uji t, uji F, uji 

regresi linear berganda dan uji koefisien determinasi. Data dianalisis 
menggunakan SPSS 23 for windows. 

Hasil penelitian ini menunjukan bahwa variabel healthy lifestyle dan harga 
secara parsial berpengaruh positif dan signifikan terhadap keputusan pembelian 
produk Le Minerale. Sedangkan variabel kualitas produk secara parsial tidak 

berpengaruh positif dan signifikan terhadap keputusan pembelian produk Le 
Minerale. Variabel healthy lifestyle, harga dan kualitas produk secara simultan 

berpengaruh poitif dan signifikan terhadap keputusan pembelian produk Le 
Minerale di Kabupaten Kebumen.  

Kata Kunci : Healthy Lifestyle, Harga, Kualitas Produk, Keputusan Pembelian 
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ABSTRACT 

 

This study aims to examine the effect of a healthy lifestyle, price and 

product quality on purchasing decisions for Le Minerale products in Kebumen 
Regency. The population in this study are consumers who have bought and 
consumed Le Minerale in Kebumen Regency. While the sample in this study were 

consumers who had purchased and consumed Le Minerale products at least once 
in Kebumen Regency with a total of 100 respondents. The sampling technique in 

this study is non-probability sampling with purposive sampling method. The 
instrument or data collection tool in this study used a questionnaire. The 
analytical tool in this study is using multiple linear regression analysis. Data 

analysis techniques used in this study include descriptive analysis and statistical 
analysis consisting of validity test, reliability test, classic assumption test, t test, F 

test, multiple linear regression test and test of the coefficient of determination. 
Data were analyzed using SPSS 23 for windows. 

The results of this study indicate that the healthy lifestyle and price 

variables partially have a positive and significant effect on purchasing decisions 
for Le Minerale products. While the variable product quality partially has no 

positive and significant effect on purchasing decisions for Le Minerale products. 
Healthy lifestyle, price and product quality variables simultaneously have a 
positiv and significant effect on purchasing decisions for Le Minerale products in 

Kebumen Regency. 
 

Keywords: Healthy Lifestyle, Price, Product Quality, Purchase Decision 
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