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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh Electronic Word Of Mouth (E-
WOM), Brand Association, dan Celebrity Endorser terhadap Minat Beli pada
Konsumen Produk Puan_ldn (Studi Kasus pada Masyarakat di Kabupaten
Kebumen). Pengumpulan data dengan kuesioner. Penelitian ini menggunakan
teknik purposive sampling dengan mengambil sampel 106 responden pada
konsumen yang berminat membeli produk Puan_ldn. Variabel yang digunakan
pada penelitian ini adalah Electronic Word Of Mouth (E-WOM) (X1), Brand
Association (X2), Celebrity Endorser (X3), dan Minat Beli (Y). Penelitian ini
menggunakan analisis deskriptif, dan statistik meliputi uji validitas, uji reliabilitas,
uji asumsi klasik, uji hipotesis, analisis linear berganda dengan menggunakan
bantuan program SPSS 26 for windows. Hasil penelitian menunjukan semua
variabel valid dan reliabel, tidak terdapat multikolinieritas, tidak terjadi
heteroskedastisitas dan model memenuhi asumsi normalitas. Variabel Electronic
Word Of Mouth (E-WOM) (X1) secara parsial tidak berpengaruh signifikan
terhadap minat beli produk Puab_idn, variabel Brand Association (X2) secara
parsial berpengaruh signifikan terhadap minat beli produk Puan_idn dan variabel
Celebrity Endorser (X3) secara parsial berpengaruh signifikan terhadap minat beli
produk Puan_idn, sedangkan variabel Electronic Word Of Mouth (E-WOM), Brand
Association dan Celebrity Endorser secara simultan berpengaruh terhadap minat
beli produk Puan_idn. Nilai Adjusted R? persamaan sebesar 0,777 artinya bahwa
variabel minat beli (dependent) yang dijelaskan oleh variabel Electronic Word Of
Mouth (E-WOM), Brand Association dan Celebrity Endorser (independent) dalam
penelitian ini sebesar 77,7%, sedangkan sebesar 22,3% dipengaruhi oleh variabel
lain yang tidak dijelaskan oleh penelitian ini.

Kata kunci: Electronic Word Of Mouth (E-WOM), Brand Association, Celebrity

Endorser dan Minat Beli.
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ABSTRACTION

This research aims to determine the influence of Electronic Word Of Mouth ( E-
WOM), Brand Association, and Celebrity Endorser on consumer purchase Interest
in Puan_idn Product (Case Study in the Community in Kebumen Regency).
Collecting data using a questionnaire, this research uses a purposive sampling
technique by taking a sample 106 respondents from consumers who are interested
in buying Puan_idn product. The variables used in this research are Electronic
Word Of Mouth (E-WOM) (XI), Brand Association (X2), Celebrity Endorser (X3),
and Purchase Interest (Y). This research uses descriptive analysis and statistics
including validity tests, reliability tests, classical assumption tests, hypothesis tests,
multiple linear analysis using the SPSS 26 for Windows program. The research
results show that all variables are valid and reliable, there is no multicollinearity,
there is no heteroscedasticity and the model meets the assumptions of normality.
The Electronic Word Of Mouth (E-WOM) variable (X1), Brand Association
variable (X2), and The Celebrity Endorser variable (X3) partially have a
significant effect on interest in buying Puan_idn product meanwhile, the Electronic
Word Of Mouth (E-WOM), Brand Association, and Celebrity Endorser variables
simultaneously influence the interest in purchasing Puan_idn product. The adjusted
R? value of the equation is 0,777, meaning that the purchase interest is variable
(dependent) which is explained by the Electronic Word Of Mouth (E-WOM), Brand
Association, and Celebrity Endorser (independent) in the research amounted to
77,7%, while 22,3% was influenced by variables other not explained by u research.

Keywords: Electronic Word Of Mouth (E-WOM), Brand Association, Celebrity

Endorser, and Purchase Interest.
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