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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Shopping Lifestyle, 

Fashion Involvement dan Sales Promotion terhadap Impulse buying produk 

Fashion pada e-commerce shopee di Kebumen. Jenis penelitian ini adalah 

penelitian kuantitatif. Pengambilan sampel menggunakan non probability 

sampling dengan teknik purposive sampling.  Responden dalam penelitian ini 

yaitu konsumen yang sudah pernah melakukan impulse buying (pembelian tanpa 

rencana) pada e-commerce shopee minimal satu kali. Instrumen yang digunakan 

yaitu kuesioner yang disebarkan secara online lewat google form dengan 

pengukuran data menggunakan skala Likert. Penelitian ini menggunakan 100 

sampel. Teknik analisis yang digunakan yaitu analisis regresi linier berganda oleh 

SPSS program 25. Hasil penelitian ini menjelaskan bahwa 1) Shopping Lifestyle 

berpengaruh positif dan signifikan terhadap Impulse buying. 2) Fashion 

Involvement berpengaruh positif dan signifikan terhadap Impulse buying. 3) Sales 

Promotion tidak berpengaruh signifikan terhadap Impulse buying. Berdasarkan 

nilai Adjusted R Square menunjukan bahwa kontribusi variabel pada model ini 

sebesar 46,7%, sedangkan  53,3% dipengaruhi oleh variabel lain yang tidak 

dijelaskan dalam penelitian ini. 

 

 Kata kunci : Shopping Lifestyle, Fashion Involvement, Sales  Promotion dan 

Impulse buying. 
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ABSTRACT 

This study aims to determine the effect of Shopping Lifestyle, Fashion Involvement 

and Sales Promotion on Impulse buying of Fashion products on e-commerce 

shopee in Kebumen. This type of research is quantitative research. Sampling 

using non probability sampling with purposive sampling technique.  Respondents 

in this study are consumers who have made impulse buying (unplanned 

purchases) in e-commerce shopee at least once. The instrument used is a 

questionnaire distributed online via google form with data measurement using a 

Likert scale. This study used 100 samples. The analysis technique used is multiple 

linear regression analysis by SPSS program 25. The results of this study explain 

that 1) Shopping Lifestyle has a positive and significant effect on Impulse buying. 

2) Fashion Involvement has a positive and significant effect on Impulse buying. 3) 

Sales Promotion has no significant effect on Impulse buying. Based on the 

Adjusted R Square value, it shows that the contribution of variables in this model 

is 46.7%, while 53.3% is influenced by other variables not explained in this study. 

Keywords: Shopping Lifestyle, Fashion Involvement, Sales Promotion and  

Impulse Buying. 
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