ABSTRAK

Faktor penentu keputusan pembelian seseorang diantaranya adalah media
promosi, kesadaran konsumen akan merek produk yang dibeli serta gaya hidup.
Penelitian untuk mengetahui media promosi Tiktok, lifestyle dan brand awareness
apakah berpengaruh pada keputusan pembelian Erigo di Kebumen. Variabel yang
digunakan dalam penelitian ini yaitu keputusan pembelian (Y), media promosi
Tiktok (Xy), lifestyle (X;) dan brand awareness (X3). Teknik purposive sampling
didapatkan responden 100 orang . Metode analisis data dengan analisis deskriptif
dan regresi linear berganda dengan SPSS 25. Dari hasil penelitian diperoleh
persamaan regresi linear berganda Y= 2,250 + 0,272X; + 0,170X; + 0,515X3. Uji
parsial menunjukkan bahwa media promosi Tiktok dan brand awareness
mempunyai pengaruh terhadap keputusan pembelian. Lifestyle tidak berpengaruh
terhadap keputusan pembelian. Uji simultan menunjukkan bahwa media promosi
Tiktok, lifestyle dan brand awareness berpengaruh terhadap keputusan pembelian
produk Erigo di Kabupaten Kebumen. Koefisien determinasi parsial (R?)
menunjukkan 55,20% keputusan pembelian produk Erigo di Kabupaten Kebumen
dipengaruhi oleh faktor media promosi Tiktok, lifestyle, dan brand awareness.

Kata kunci: keputusan pembelian, media promosi Tiktok, lifestyle, brand
awareness



ABSTRACT

Factors determining a person's purchasing decision include promotional media,
consumer awareness of the brand of product purchased and lifestyle. Research to
find out whether Tiktok promotional media, lifestyle and brand awareness
influence Erigo purchasing decisions in Kebumen. The variables used in this
research are purchasing decisions (Y), Tiktok promotional media (X;), lifestyle
(X2) and brand awareness (X3). Purposive sampling technique obtained 100
respondents. The data analysis method is descriptive analysis and multiple linear
regression with SPSS 25. From the research results, the multiple linear regression
equation Y= 2.250 + 0.272X; + 0.170X, + 0.515X3 is obtained. The partial test
shows that TikTok promotional media and brand awareness have an influence on
purchasing decisions. Lifestyle has no influence on purchasing decisions.
Simultaneous tests show that Tiktok promotional media, lifestyle and brand
awareness influence the decision to purchase Erigo products in Kebumen
Regency. The partial coefficient of determination (R?) shows that 55.20% of
purchasing decisions for Erigo products in Kebumen Regency are influenced by
Tiktok promotional media, lifestyle and brand awareness factors.

Keywords: purchasing decisions, Tiktok promotional media, lifestyle, brand
awareness
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