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ABSTRAKSI

Pandemi COVID-19 dari tahun 2020 sampai 2022 yang merambah ke seluruh
penjuru dunia, mengakibatkan terjadinya transformasi dalam perilaku konsumen
di Indonesia. Transformasi ini mencakup kesadaran masyarakat akan pentingnya
menerapkan gaya hidup sehat dalam memilih makanan serta minuman yang kaya
nutrisi guna meningkatkan daya tahan tubuh. Salah satu makanan minuman sehat
yang sedang digemari saat ini adalah Cimory Yogurt Squeeze. Tujuan dari
penelitian ini adalah untuk mengetahui pengaruh cita rasa, packaging design,
brand association, dan healthy lifestyle terhadap keputusan pembelian Cimory
Yogurt Squeeze pada masyarakat Kebumen. Penelitian ini menggunakan metode
non probability sampling dengan teknik purposive sampling yang dilakukan
kepada 100 responden. Teknik pengumpulan data dalam penelitian ini yaitu
menggunakan kuesioner. Teknik analisis data yang digunakan adalah analisis
regresi linear berganda dengan menggunakan aplikasi SPSS. Hasil penelitian
secara pasial menunjukan bahwa cita rasa berpengaruh secara signifikan terhadap
keputusan pembelian, packaging design berpengaruh terhadap keputusan
pembelian, brand association berpengaruh terhadap keputusan pembelian, dan
healthy lifestyle berpengaruh terhadap keputusan pembelian. Secara simultan, cita
rasa, packaging design, brand association, dan healthy lifestyle berpengaruh
secara signifikan terhadap keputusan pembelian Cimory Yogurt Squeeze.

Kata Kunci: Cita Rasa, Packaging Design, Brand Association, Healthy Lifestyle,
Keputusan Pembelian
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ABSTRACT

The COVID-19 pandemic from 2020 to 2022, which is spreading around the
world, has resulted in a transformation in consumer behavior in Indonesia. This
transformation includes public awareness of the importance of implementing a
healthy lifestyle in choosing foods and drinks that are rich in nutrients to increase
endurance. One of the healthy beverage foods that is currently popular is Cimory
Yogurt Squeeze. The purpose of this study was to determine the effect of taste,
packaging design, brand association, and healthy lifestyle on purchasing
decisions for Cimory Yogurt Squeeze in the Kebumen community. This study used
a non-probability sampling method with purposive sampling technique conducted
on 100 respondents. The data collection technique in this study was to use a
questionnaire. The data analysis technique used is multiple linear regression
analysis using the SPSS application. The results showed that taste has a
significant effect on purchasing decisions, packaging design has an effect on
purchasing decisions, brand association has an effect on purchasing decisions,
and healthy lifestyle has an effect on purchasing decisions. Simultaneously, taste,
packaging design, brand association, and healthy lifestyle have a significant effect
on purchasing decisions for Cimory Yogurt Squeeze.

Keywords: Taste, Packaging Design, Brand Association, Healthy Lifestyle,
Purchase Decision
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