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ABSTRAKSI 

       Penelitian ini bertujuan untuk mengetahui pengaruh operating capacity, sales 

growth, growth opportunity, dan firm size dalam memprediksi kondisi financial 

distress pada perusahaan manufaktur subsektor food and beverage yang terdaftar 

di BEI periode 2020 – 2022. Populasi dalam penelitian ini adalah perusahaan 

manufaktur subsektor food and beverage yang terdaftar di BEI periode 2020 – 

2022 sebanyak 41 perusahaan. Pengumpulan data dalam penelitian ini diperoleh 

dari laporan tahunan perusahaan food and beverage yang terdaftar di BEI. 

Penelitian ini menggunakan 25 sampel perusahaan dengan metode purposive 

sampling. Teknik analisis data yang digunakan adalah regresi linear berganda dan 

hipotesis dalam penelitian ini di uji menggunakan software IBM SPSS versi 25.  

       Hasil penelitian menunjukkan bahwa operating capacity dan sales growth 

tidak berpengaruh terhadap financial distress, growth opportunity berpengaruh 

positif terhadap financial distress, serta firm size berpengaruh negatif terhadap 

financial distress. Perusahaan food and beverage perlu menyesuaikan arus kas 

operasional dengan kebutuhan kapasitas operasional, mengalokasi sumber daya 

yang dimiliki dengan lebih efisien, melakukan pengendalian ekspansi aset yang 

terlalu agresif, serta mempertimbangkan strategi pertumbuhan untuk 

meningkatkan skala usaha. Hasil pengujian koefisien determinasi menunjukkan 

sebesar 22% variasi financial distress perusahaan food and beverage periode 2020 

– 2022 disebabkan oleh variabel independen dalam penelitian ini, sedangkan 

sisanya 78% dipengaruhi oleh variabel – variabel lain diluar penelitian. Penelitian 

selanjutnya disarankan untuk memperluas perusahaan yang akan diteliti atau 

menambahkan variabel-variabel lain untuk memperkuat hasil penelitian terdahulu 

sehingga penelitian dengan tema yang serupa dapat berkembang. 

 

 

Kata kunci : Determinan, Financial Distress, Food and Beverage, Operating 

Capacity, Sales Growth, Growth  Opportunity, Firm Size.  
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ABSTRACT  

 

       This research aims to determine the influence of operating capacity, sales 

growth, growth opportunity, and firm size in predicting financial distress 

conditions in food and beverage subsector manufacturing companies listed on the 

IDX for the 2020 – 2022 period. The population in this study is food and beverage 

subsector manufacturing companies that there are 41 companies registered on the 

IDX for the 2020 – 2022 period. Data collection in this research was obtained 

from annual reports of food and beverage companies listed on the IDX. This 

research used a sample of 25 companies with a purposive sampling method. The 

data analysis technique used is multiple linear regression and the hypotheses in 

this research were tested using IBM SPSS version 25 software. 

       The research result show that operating capacity and sales growth variables 

have no effect on financial distress, growth opportunity has a positive effect on 

financial distress, and firm size has a negative effect on financial distress. Food 

and beverage companies need to adjust operating cash flow to operational 

capacity needs, allocate their resources more efficiently, control overly aggressive 

asset expansion, and consider growth strategies to increase business scale. The 

result of testing the coefficient of determination were 22% of the variation in 

financial distress for food and beverage companies for the 2020 – 2022 periode is 

caused by independent variables in this research, while the remaining 78% was 

influenced by other variables outside the research. It is recommended that further 

research expand the companies to be studied or add other variables to strengthen 

the results of previous research so that research with similiar themes can develop. 

 

 

Key word : Determinants, Financial Distress, Food and Beverage, Operating 

Capacity, Sales Growth, Growth  Opportunity, Firm Size. 
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