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ABSTRAKSI 

Penelitian ini bertujuan untuk meniliti Pengaruh Brand Image, Variety of 

Selections, dan Product Knowledge terhadap keputusan pembelian sepeda motor 

matic Honda di Kabupaten Kebumen.  Populasi dalam penelitian ini  adalah 

masyarakat Kabupaten Kebumen yang pernah membeli  sepeda motor matic 

Honda. Sampel dalam penelitian ini berjumlah 100 responden dengan metode 

purposive sampling dan menggunakan kuesioner sebagai alat pengumpul data. 

Teknik analisis data yang digunakan pada penelitian ini meliputi, uji instrumen 

validitas dan reliabilitas, uji asumsi klasik, uji analisis linier berganda, dan uji 

hipotesis, serta uji koefisien determinasi. Analisis data dilakukan dengan 

menggunakan bantuan SPSS for windows 25. Hasil penelitian menunjukan bahwa: 

(1) Brand Image tidak berpengaruh terhadap keputusan pembelian, (2) Variety of 

Selections berpengaruh signifikan terhadap keputusan pembelian, (3) Product 

Knowledge berpengaruh signifikan terhadap keputusan pembelian, (4) Brand 

Image, Variety of Selections, dan Product Knowledge secara bersama-sama 

memiliki pengaruh signifikan terhadap keputusan pembelian. 

 

Kata Kunci  : Brand Image, Variety of Selections, Product Knowledge, Keputusan 

Pembelian, dan Sepeda Motor Matic Honda.
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ABSTRACT 

This research aims to examine the influence of Brand Image, Variety of Selections, 

and Product Knowledge on purchase  decisions for Honda automatic motorbikes 

in Kebumen Regency. The population in this study were people from Kebumen 

Regency who had purchased a Honda automatic motorbike. The sample in this 

study consisted of 100 respondents using a purposive sampling method and using 

a questionnaire as a data collection tool. Data analysis techniques used in this 

research include instrument validity and reliability tests, classical assumption tests, 

multiple linear analysis tests, and hypothesis tests, as well as coefficient of 

determination tests. Data analysis was carried out using SPSS for Windows 25. The 

research results showed that: (1) Brand Image has no effect on purchase  decisions, 

(2) Variety of Selections has a significant influence on purchase decisions, (3) 

Product Knowledge has a significant influence on purchase decisions, (4) Brand 

Image, Variety of Selections, and Product Knowledge together have a significant 

influence on purchase decisions. 

 

Keywords : Brand Image, Variety of Selections, Product Knowledge, Purchase 

Decision, and Honda Automatic Motorbikes.
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