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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh dari 

perceived ease of use, perceived usefulness dan trust terhadap intention to use 

fitur Shopee Live dalam aplikasi Shopee. Populasi penelitian ini yaitu seluruh 

orang yang memiliki akun Shopee. Sampel dalam penelitian ini sebanyak 100 

orang. Teknik pengambilan sampel yang digunakan adalah purposive sampling. 

Metode pengumpulan data dengan kuesioner. Sikap responden diukur dengan 

skala likert 4 tingkatan dan data yang diperoleh diolah dengan analisis SmartPLS 

(Smart Partial Least Square) for windows versi 4.0.  Analisis data menggunakan 

analisis deskriptif dan analisis kuantitatif. Hasil penelitian menunjukkan bahwa 

terdapat pengaruh positif antara variabel perceived ease of use terhadap intention 

to use fitur Shopee live, perceived usefulness berpengaruh positif terhadap 

intention to use fitur Shopee live, selanjutnya trust berpengaruh positif terhadap 

intention to use fitur Shopee live serta perceived ease of use berpengaruh positif 

terhadap perceived usefulness fitur Shopee live dalam aplikasi Shopee. 

Kata kunci: Perceived Ease of Use, Perceived Usefulness, Trust dan Intention 

To Use. 
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ABSTRACT 

 

This research aims to test and analyze the influence of perceived ease of 

use, perceived usefulness and trust on intention to use the Shopee Live feature in 

the Shopee application. The population of this research is all people who have a 

Shopee account. The sample in this study was 100 people. The sampling technique 

used was purposive sampling. Data collection method using questionnaires. 

Respondents' attitudes were measured using a 4-level Likert scale and the data 

obtained was processed using SmartPLS (Smart Partial Least Square) analysis 

for Windows version 4.0. Data analysis uses descriptive analysis and quantitative 

analysis. The research results show that there is a positive influence between the 

perceived ease of use variable on the intention to use the Shopee live feature, 

perceived usefulness has a positive influence on the intention to use the Shopee 

live feature, then trust has a positive influence on the intention to use the Shopee 

live feature and perceived ease of use has an influence positive towards the 

perceived usefulness of the Shopee live feature in the Shopee application. 

 

Keywords: Perceived Ease of Use, Perceived Usefulness, Trust and Intention To 

Use.  
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