ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis pengaruh korean wave, brand trust
dan electronic word of mouth terhadap keputusan pembelian produk Scarlett.
Responden pada penelitian ini adalah konsumen produk Scarlett yang berjumlah
100 orang. Penelitian ini menggunakan metode analisis deskriptif dan statistika
dengan bantuan program SPSS 22. Analisis statistik yang digunakan dalam
penelitian ini adalah uji validitas, uji reliabilitas dan analisis regresi linier berganda.
Hasil penelitian menunjukkan bahwa korean wave berpengaruh terhadap keputusan
pembelian, brand trust berpengaruh terhadap keputusan pembelian, dan electronic
word of mouth berpengaruh terhadap keputusan pembelian. Korean wave, brand
trust dan electronic word of mouth berpengaruh secara bersama-sama terhadap
keputusan pembelian produk Scarlett.

Kata kunci: korean wave, brand trust, electronic word of mouth, keputusan
pembelian
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ABSTRACT

The aim of this research is to analyze the influence of the Korean wave, brand trust
and electronic word of mouth on purchasing decisions for Scarlett products. The
respondents in this research were 100 consumers of Scarlett products. This
research uses descriptive and statistical analysis methods with the help of the SPSS
22 program. The statistical analysis used in this research is validity testing,
reliability testing and multiple linear regression analysis. The research results
show that the Korean wave influences purchasing decisions, brand trust influences
purchasing decisions, and electronic word of mouth influences purchasing
decisions. Korean wave, brand trust and electronic word of mouth influence the
decision to purchase Scarlett products together.

Keywords: Korean wave, brand trust, electronic word of mouth, purchasing
decisions
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