ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui tentang pengaruh Korean Wave,
Country Of Origin, dan Perceived Quality terhadap minat beli kosmetik lip tint
Barebnliss di Kabupaten Kebumen. Dengan tujuan untuk mengetahui seberapa
besar pengaruh secara parsial maupun simultan. Data sampel yang diambil pada
penelitian ini yaitu wanita gen z di kabupaten kebumen yang berusia 17-27 tahun
yang belum melakukan pembelian tetapi mengetahui informasi terkait produk
Barenbliss. Sampel dalam penelitian ini sebanyak 100 responden. Penelitian ini
menggunakan Teknik non probality sampling (purposive sampling). Metode
pengumpulan data yaitu menggunakan kuesioner online menggunakan google
form. Sikap responden diukur menggunakan skala likert 4 tingklatan. Data yang
diperoleh diolah dengan Teknik analisis deskriptif dan analisis kuantitatif dengan
bantuan program SPSS for window versi 22. Hasil penelitian ini menunjukan
bahwa variabel Korean Wave berpengaruh signifikan terhadap minat beli. Country
Of Origin berpengaruh signifikan terhadap minat beli , dan Perceived
Qualityberpengaruh signifikam terhadap minat beli lip tint Barenbliss di Kabupaten
Kebumen.

Kata kunci : Korean Wave, Country Of Origin,Perceived Quality, Minat Beli dan
Lip Tint Barenbliss
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ABSTRACT

This study aims to investigate the influence of the Korean Wave, Country of
Origin, and Perceived Quality on the purchase intention of Barebnliss lip tint
cosmetics in Kebumen Regency. The objective is to determine the extent of their
influence both partially and simultaneously. The sample data were collected from
100 female Gen Z respondents aged 17-27 in Kebumen Regency who were aware
of Barebnliss products but had not made a purchase. The study utilized non-
probability purposive sampling technique. Data were collected through an online
questionnaire using Google Forms, and respondents’ attitudes were measured
using a 4-point Likert scale. The collected data were analyzed descriptively and
quantitatively using SPSS for Windows version 22. The results of this study indicate
that the Korean Wave significantly influences purchase intention. Country of Origin
also significantly affects purchase intention, as does Perceived Quality, of
Barenbliss lip tint in Kebumen Regency.

Keywords: Korean Wave, Country of Origin, Perceived Quality, Purchase Interest
and Barenbliss Lip Tint
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