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ABSTRAKSI

Penelitian ini menguji pengaruh brand ambassador, brand image, dan social media
marketing terhadap keputusan pembelian Scarlett Whitening di Kabupaten
Kebumen. Penelitian ini dilakukan pada konsumen Scarlett Whitening di
Kabupaten Kebumen. Teknik pengambilan sampel ini menggunakan teknik
purposive sampling, dengan hasil perhitungannya berjumlah 100 responden.
Teknik pengumpulan data menggunakan kuesioner yang telah diuji validitas dan
reliabilitas. Analisis data dalam penelitian ini menggunakan analisis regresi linear
berganda yang bertujuan untuk menguji variabel brand ambassador, brand image,
dan social media marketing terhadap keputusan pembelian. Hasil penelitian
menunjukkan bahwa variabel brand ambassador, brand image, dan social media
marketing berpengaruh positif terhadap keputusan pembelian.

Kata kunci: Brand Ambassador, Brand Image, Social Media Marketing, dan
Keputusan Pembelian



ABSTRACT

This research examines the influence of brand ambassadors, brand image, and
social media marketing on purchasing decisions for Scarlett Whitening in Kebumen
Regency. This research was conducted on Scarlett Whitening consumers in
Kebumen Regency. This sampling technique uses a purposive sampling technique,
with the calculation results amounting to 100 respondents. The data collection
technique uses a questionnaire that has been tested for validity and reliability. Data
analysis in this research uses multiple linear regression analysis which aims to test
the variables of brand ambassador, brand image and social media marketing on
purchasing decisions. The research results show that the variables brand
ambassador, brand image, and social media marketing have a positive influence
on purchasing decisions.

Keywords: Brand Ambassador, Brand Image, Social Media Marketing, and
Purchasing Decisions
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