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ABSTRAKSI 

Tujuan penelitian ini adalah untuk menganalisis pengaruh online customer 

review, celebrity endorser, dan brand image terhadap keputusan pembelian Body 

Lotion Scarlett di Kabupaten Kebumen. Populasi penelitian ini adalah masyarakat 

Kebumen yang pernah membeli Body Lotion Scarlett dengan jumlah 100 

responden. Penelitian ini menggunakan metode analisis deskriptif dan statistika. 

Metode statistika yang dilakukan adalah uji validitas, uji reliabilitas, pengujian 

asumsi klasik, analisis regresi berganda, uji hipotesis dengan uji t maupun uji F. 

Hasil penelitian menunjukkan bahwa online customer review, celebrity endorser, 

dan brand image secara simultan berpengaruh terhadap keputusan pembelian. 

Online customer review secara parsial berpengaruh positif dan signifikan terhadap 

keputusan pembelian. Celebrity endorser secara parsial tidak berpengaruh terhadap 

keputusan pembelian. Brand image secara parsial berpengaruh positif dan 

signifikan terhadap keputusan pembelian. 

 

Kata kunci: online customer review, celebrity endorser, brand image, keputusan 

pembelian. 
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ABSTRACT 

The purpose of this study was to analyze the effect of online customer reviews, 

celebrity endorsers, and brand image on purchasing decisions for Scarlett Body 

Lotion in Kebumen Regency. The population of this study were Kebumen people 

who had bought Scarlett Body Lotion with 100 respondents. This study uses 

descriptive and statistical analysis methods. The statistical methods carried out are 

validity test, reliability test, classical assumption testing, multiple regression 

analysis, hypothesis testing with t test and F test. The results showed that online 

customer reviews, celebrity endorsers, and brand image simultaneously influence 

purchasing decisions. Online customer review partially has a positive and 

significant effect on purchasing decisions. Celebrity endorsers partially have no 

effect on purchasing decisions. Brand image partially has a positive and significant 

effect on purchasing decisions. 

 

Keywords: online customer review, celebrity endorser, brand image, purchasing 

decisions. 
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