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ABSTRAKSI

PT Yakult Indonesia Persada selalu ingin mewujudkan kualitas produk minuman
probiotiknya dengan memberikan rasa yang khas, adanya varian rasa, kemasan
yang disesuaikan dengan kebutuhan tubuh, dan memiliki daya tahan produk yang
baik. PT Yakult Indonesia Persada memberikan produk yang aman dan selalu
memberikan informasi yang jujur sehingga menumbuhkan rasa kepercayaan
kepada pelanggan. Adanya program Yakult Lady juga memberikan pelanggan
dapat berinteraksi langsung dengan penjual dan membangun hubungan baik dengan
pelanggan. Penelitian ini bertujuan untuk menguji pengaruh Product Quality,
Brand Trust, dan Brand Experience Terhadap Keputusan Pembelian Ulang Produk
Yakult Di Kabupaten Kebumen. Jumlah sampel yang diambil sebanyak 100
responden, dengan menggunakan metode non-probability sampling berbentuk
purposive sampling dengan bantuan alat statistik. Data yang digunakan dalam
penelitian ini adalah data primer yang diperoleh dari hasil jawaban responden yang
dikumpulkan dengan kuisioner dan diuji dengan teknik analisis statistik uji
validitas, reliabilitas, uji asumsi klasik, dan analisis regresi linier berganda.
Hipotesis diuji menggunakan program SPSS 25 for windows. Hasil penelitian
menunjukkan bahwa variabel Product Quality berpengaruh terhadap keputusan
pembelian ulang produk Yakult di Kabupaten Kebumen, variabel Brand Trust tidak
berpengaruh terhadap keputusan pembelian ulang Yakult di Kabupaten Kebumen,
variabel Brand Experience berpengaruh terhadap keputusan pembelian ulang
Yakult di Kabupaten Kebumen, dan variabel Product Quality, Brand Trust, dan
Brand Experience secara bersama-sama berpengaruh terhadap keputusan
pembelian ulang Yakult di Kabupaten Kebumen.

Kata Kunci: Product Quality, Brand Trust, Brand Experience, dan Keputusan
Pembelian Ulang.
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ABSTRACT

PT Yakult Indonesia Persada always wants to realize the quality of its probiotic
drink products by providing a distinctive taste, having a variety of flavors,
packaging that is tailored to the body's needs, and having good product durability.
PT Yakult Indonesia Persada provides safe products and always provides honest
information so as to foster a sense of trust in customers. The Yakult Lady program
also allows customers to interact directly with sellers and build good relationships
with customers. This research aims to examine the influence of Product Quality,
Brand Trust, and Brand Experience on Repurchase Decisions for Yakult Products
in Kebumen Regency. The number of samples taken was 100 respondents, using a
non-probability sampling method in the form of purposive sampling with the help
of statistical tools. The data used in this research is primary data obtained from the
results of respondents answers collected using questionnaires and tested using
statistical analysis techniques of validity, reliability, classical assumption tests and
multiple linear regression analysis. The hypothesis was tested using the SPSS 25
for Windows program. The research results show that the Product Quality variable
influences the decision to repurchase Yakult products in Kebumen Regency, the
Brand Trust variable does not influence the decision to repurchase Yakult in
Kebumen Regency, the Brand Experience variable influences the decision to
repurchase Yakult in Kebumen Regency, and the Product Quality variable, Brand
Trust and Brand Experience together influence the decision to repurchase Yakult
in Kebumen Regency.

Keywords: Product Quality, Brand Trust, Brand Experience, and Repurchase
Decisions.
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