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ABSTRACT 

 

This research aims to test and analyze the influence of store atmosphere, 

merchandising and promotion on impulse buying at Alfamart Alun-alun Kebumen. 

The sampling technique used a purposive sampling method, this research took a 

sample of 100 respondents. The data analysis tool uses the help of a computer 

application program, namely SPSS for Windows version 25 which includes 

Instrument Validity and Reliability Test, Classical Assumption Test, Multiple 

Regression Analysis and Hypothesis Testing. The results of this research show that 

all variables are valid and reliable, there is no multicollinearity, there is no 

heteroscedasticity and the model meets the assumptions of normality. The results 

of this research partially show that store atmosphere, merchandising and 

promotion have an influence on impulse buying at Alfamart Alun-alun Kebumen. 

Simultaneously, store atmosphere, merchandising and promotion influence impulse 

buying at Alun-alun Kebumen. 

 

Keywords: impulse buying, store atmosphere, merchandising, promotion  
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ABSTRAKS 

 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh store 

atmosphere, merchandising dan promotion terhadap impulse buying di Alfamart 

Alun-alun Kebumen. Teknik pengambilan sampel menggunakan metode purposive 

sampling, penelitian ini mengambil sampel sebanyak 100 responden. Alat analisis 

data menggunakan bantuan program aplikasi komputer yaitu SPSS for windows 

version 25 yang meliputi Uji Instrumen Validitas dan Reliabilitas, Uji Asumsi  

Klasik, Analisis Regresi Berganda serta Uji Hipotesis. Hasil penelitian ini 

menunjukan bahwa semua variabel valid dan reliabel, tidak terdapat 

multikolinieritas, tidak terjadi heteroskedastisitas dan model memenuhi asumsi 

normalitas. Hasil menelitian ini menunjukan secara parsial store atmosphere, 

merchandising dan promotion berpengaruh terhadap impulse buying di Alfamart 

Alun-alun Kebumen. Secara simultan store atmosphere, merchandising dan 

promotion berpengaruh terhadap impilse buying di Alun-alun Kebumen. 

 

Kata kunci: impulse buying, store atmosphere, merchandising, promotion 
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