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ABSTRACT 

The purpose of this study was to determine the effect of Product Quality, Brand 

Image, and Electronic Word Of Mouth on Purchase Decisions. The population in 

this study is the community in Banyumas Regency. Techniques used to collect data 

are questionnaires and observation. Sampling in this study used a purposive 

sampling technique with a sample of 100 respondents. The data used are primary 

data and secondary data. The data analysis method used is multiple linear 

regression method and uses the SPSS 22 program. Based on the results of the 

research conducted, it shows that the t-test of Product Quality, Brand Image, and 

Electronic Word of Mouth variables partially has a significant effect on Purchase 

Decision. By using the f test the variables Product Quality, Brand Image, and 

Electronic Word of Mouth have a significant effect simultaneously on the Purchase 

Decision. Meanwhile, R Square was 0,494. This shows that the variables Product 

Quality, Brand Image, and Electronic Word of Mouth as a whole have an influence 

of 49,4% on the Purchase Decision, while the remaining 50,6% is influenced by 

other variables not examined in this study. 

 

Keywords: Product Quality, Brand Image, Electronic Word Of Mouth and 

Purchase Decision. 
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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh Product Quality, Brand 

Image, dan Electronic Word Of Mouth Terhadap Purchase Decision. Adapun 

populasi dalam penelitian ini adalah Masyarakat di Kabupaten Banyumas. Teknik 

yang dilakukan untuk pengumpulan data adalah kuesioner dan observasi. 

Pengambilan sampel dalam penelitian ini menggunakan teknik purposive sampling 

dengan sampel penelitian berjumlah 100 responden. Data yang digunakan adalah 

data primer dan data sekunder. Metode analisis data yang digunakan adalah metode 

regresi linear berganda dan menggunakan Program SPSS 22. Berdasarkan hasil 

penelitian yang dilakukan menunjukkan bahwa uji t variabel Product Quality, 

Brand Image, dan Electronic Word Of Mouth secara parsial berpengaruh signifikan 

terhadap Purchase Decision. Dengan menggunakan uji f variabel Product Quality, 

Brand Image, dan Electronic Word Of Mouth berpengaruh signifikan secara 

simultan terhadap Purchase Decision. Sementara itu R Square sebesar 0,494. Hal 

ini menunjukan bahwa variabel Product Quality, Brand Image, dan Electronic 

Word Of Mouth secara keseluruhan memberikan pengaruh sebesar 49,4 % terhadap 

Purchase Decision, sedangkan sisanya sebesar 50,6 % dipengaruhi oleh variabel 

lain yang tidak diteliti dalam penelitian ini. 

 

Kata Kunci : Product Quality, Brand Image, Electronic Word Of Mouth dan 

Purchase Decision. 
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