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ABSTRAKSI 
 

Penelitian ini dilakukan untuk mengetahui pengaruh celebrity endorser, kualitas 

produk, dan brand awareness terhadap keputusan pembelian pada Masyarakat 

Kabupaten Kebumen. Penelitian ini menggunakan teknik pengambilan sampel 

nonprobability sampling. Metode yang digunakan purposive sampling dengan 

jumlah 100 responden. Teknik analisis data yang digunakan adalah uji validitas, 

uji reliabilitas, uji multikonineritas, uji heterokedasitas, uji normalitas, regresi 

linier berganda, uji parsial (uji t), uji simultan (uji f), dan koefisien determinasi. 

Berdasarkan hasil hipotesis pertama diketahui bahwa celebrity endorser 

berpengaruh signifikan terhadap keputusan pembelian. Hasil hipotesis kedua  

diketahui bahwa kualitas produk berpengaruh signifikan terhadap keputusan 

pembelian. Hasil hipotesis ketiga diketahui brand awareness berpengaruh 

signifikan terhadap keputusan pembelian. Sedangkan hasil hipotesis keempat 

membuktikan bahwa celebrity endorser, kualitas produk dan brand awareness 

secara simultan atau bersama-sama berpengaruh signifikan terhadap keputusan 

pembelian. Hasil pengujian koefisien determinasi menunjukan bahwa nilai 

Adjusted R Square sebesar 0,547 atau 54,7%. Artinya, variabel celebrity endorser, 

kualitas produk, dan brand awareness 54,7%. Sedangkan sisanya yaitu 45,3% 

dipengaruhi oleh variabel yang tidak dijelaskan dalam penelitian ini. 

Kata Kunci: Celebrity Endorser, Kualitas Produk, Brand Awareness dan 

Keputusan Pembelian. 
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ABSTRACT 
 

This research was conducted to determine the influence of celebrity endorsers, 

product quality, and brand awareness on purchasing decisions in the people of 

Kebumen Regency. This study used a non-probability sampling technique. The 

method used was purposive sampling with a total of 100 respondents. Data 

analysis techniques used are validity test, reliability test, multiconlinearity test, 

heteroscedasticity test, normality test, multiple linear regression, partial test (t 

test), simultaneous test (f test), and the coefficient of determination. Based on the 

results of the first hypothesis, it is known that celebrity endorsers have a 

significant effect on purchasing decisions. The results of the second hypothesis 

show that product quality has a significant effect on purchasing decisions. The 

results of the third hypothesis show that brand awareness has a significant effect 

on purchasing decisions. While the results of the fourth hypothesis prove that 

celebrity endorsers, product quality and brand awareness simultaneously or 

together have a significant effect on purchasing decisions. The test results for the 

coefficient of determination show that the Adjusted R Square value is 0.547 or 

54.7%. That is, the variable celebrity endorser, product quality, and brand 

awareness is 54.7%. While the remaining 45.3% is influenced by variables not 

explained in this study. 

 

Keywords: Celebrity Endorser, Product Quality, Brand Awareness and Purchase 

Decision. 
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