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ABSTRAK 

       Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh 

electronic word of mouth, keragaman produk, dan penggunaan media sosial 

terhadap keputusan pembelian di Nala Branded Kebumen. Teknik pengambilan 

sampel menggunakan metode purposive sampling, penelitian ini mengambil 

sampel sebanyak 100 responden pada pengunjung yang pernah membeli di Nala 

Branded Kebumen. Penelitian ini merupakan jenis penelitian kuantitatif. Teknik 

pengumpulan data dilakukan dengan menggunakan kuesioner. Alat analisis data 

menggunakan bantuan program aplikasi komputer yaitu IBM SPSS Statistics 25 

yang meliputi Uji Instrumen Validitas dan Reliabilitas, Uji Asumsi Klasik, 

Analisis Regresi linier Berganda, Uji t, Uji F. Hasil analisis membuktikan bahwa 

electronic word of mouth secara parsial mempunyai pengaruh yang signifikan 

terhadap keputusan pembelian. Hasil analisis membuktikan bahwa keragaman 

produk secara parsial mempunyai pengaruh yang signifikan terhadap keputusan 

pembelian. Hasil analisis membuktikan bahwa penggunaan media sosial secara 

parsial mempunyai pengaruh yang signifikan terhadap keputusan pembelian. Hasil 

analisis membuktikan bahwa electronic word of mouth, keragaman produk dan 

pengguunaan media sosial secara simultan mempunyai pengaruh yang signifikan 

terhadap keputusan pembelian. 

 

Kata kunci: Electronic word of mouth, Keragaman Produk, Penggunaan 

Media Sosial, Keputusan Pembelian. 
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ABSTRACT 

This research aims to test and analyze the influence of electronic word of 

mouth, product diversity, and the use of social media on purchasing decisions at 

Nala Branded Kebumen. The sampling technique used a purposive sampling 

method, this research took a sample of 100 respondents from visitors who had 

purchased at Nala Branded Kebumen. This research is a type of quantitative 

research. Data collection techniques were carried out using a questionnaire. The 

data analysis tool uses the help of a computer application program, namely IBM 

SPSS Statistics 25, which includes Instrument Validity and Reliability Test, 

Classic Assumption Test, Multiple Linear Regression Analysis, T Test, F Test. The 

results of the analysis prove that electronic word of mouth partially has a 

significant influence. on purchasing decisions. The results of the analysis prove 

that product diversity partially has a significant influence on purchasing 

decisions. The results of the analysis prove that the use of social media partially 

has a significant influence on purchasing decisions. The results of the analysis 

prove that electronic word of mouth, product diversity and the use of social media 

simultaneously have a significant influence on purchasing decisions. 
 

Keywords: Electronic word of mouth, Product Diversity, Use of Social Media,           

Purchase Decision. 
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