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ABSTRAKSI 

 

Indonesia memiliki beragam makanan khas yang tersebar di berbagai daerah. 

Makanan khas di setiap daerah memiliki keunikan serta filosofi yang menarik 

sehingga mampu menjadi daya tarik wisata dan dapat dikembangkan menjadi 

wisata kuliner. Kabupaten Kebumen memiliki beragam makanan khas, contohnya 

adalah soto Tamanwinangun Mba Iin darsum yang memiliki keunikan dan sejarah 

tersendiri sehingga dapat dijadikan menjadi daerah tujuan wisata kuliner. Melihat 

potensi tersebut peneliti tertarik untuk mengambil judul “Pengaruh Kualitas 

Makanan, Kualitas Pelayanan,dan Word Of Mouth Terhadap Keputusan Pembelian 

Soto Tamanwinangu Mba Iin Darsum)”. Tujuan dari penelitian ini untuk 

mengetahui pengaruh Kualitas Makanan, Kualitas Pelayanan, dan Word Of Mouth 

terhadap keputusan pembelian Soto Tamanwinangun Mba Iin Darsum. Penelitian 

ini menggunakan purposive sampling yang dilakukan kepada 100 responden. 

Pengumpulan data yang dilakukan melalui wawancara dan penyebaran kuesioner. 

Sikap responden diukur dengan skala likert 4. Analisis data yang digunakan adalah 

uji validitas, uji reliabilitas, uji asumsi klasik yang terdiri dari uji normalitas, uji 

multikolinearitas, dan uji heterokedastisitas, uji hipotesis yang terdiri dari uji t, uji 

koefisien determinasi, dan analisis regresi linear berganda dengan menggunakan 

bantuan program SPSS Release 25.0 for Windows. Hasil penelitian menunjukan 

bahwa (1) Kualitas Makanan berpengaruh signifikan terhadap keputusan 

pembelian. (2) Kualitas Pelayanan berpengaruh signifikan terhadap keputusan 

pembelian. (3) Word Of Mouth berpengaruh signifikan terhadap keputusan 

pembelian. (4) Kualitas Makanan, Kualitas Pelayanan, dan Word Of Mouth secara 

simultan berpengaruh signifikan terhadap keputusan menggunakan. Nilai Adjusted 

R Square persamaan diatas sebesar 0,597, artinya 59,7% variabel keputusan 

pembelian soto tamanwinangun Mba Iin Darsum dapat dijelaskan oleh variable 

Kualitas Makanan, Kualitas Pelayanan, dan Word Of Mouth sedangkan sisanya 

40,3% dapat dijelaskan oleh variabel lain diluar model penelitian ini.  

Kata Kunci: Kualitas Makanan, Kualitas Pelayanan, Word Of Mouth, Keputusan   

Pembelian  
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ABSTRACT 

 

Indonesia has a variety of specialties spread across various regions. Typical food 

in each region has a unique and interesting philosophy so that it can become a 

tourist attraction and can be developed into culinary tourism. Kebumen Regency 

has a variety of specialties, for example, soto Tamanwinangun Mba Iin darsum 

which has its own uniqueness and history so that it can be used as a culinary 

tourism destination. Seeing this potential, researchers are interested in taking the 

title "The Effect of Food Quality, Service Quality, and Word Of Mouth on 

Purchasing Decisions for Soto Tamanwinangu Mba Iin Darsum)". The purpose of 

this study was to determine the effect of Food Quality, Service Quality, and Word 

Of Mouth on purchasing decisions for Soto Tamanwinangun Mba Iin Darsum. This 

study used purposive sampling which was conducted on 100 respondents. Data 

collection was carried out through interviews and distributing questionnaires. 

Respondents' attitudes were measured on a Likert 4 scale. The data analysis used 

is validity test, reliability test, classical assumption test consisting of normality test, 

multicollinearity test, and heteroscedasticity test, hypothesis testing consisting of t 

test, coefficient of determination test, and multiple linear regression analysis using 

the help of SPSS Release 25.0 for Windows program. The results showed that (1) 

Food Quality has a significant effect on purchasing decisions. (2) Service Quality 

has a significant effect on purchasing decisions. (3) Word Of Mouth has a 

significant effect on purchasing decisions. (4) Food Quality, Service Quality, and 

Word Of Mouth simultaneously have a significant effect on the decision to use. The 

Adjusted R Square value of the above equation is 0.597, meaning that 59.7% of the 

variable purchasing decisions for Mba Iin Darsum's soto tamanwinangun can be 

explained by the Food Quality, Service Quality, and Word Of Mouth variables, 

while the remaining 40.3% can be explained by other variables outside this 

research model. 

Keywords: Food Quality, Service Quality, Word Of Mouth, Purchase Decision 
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