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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis pengaruh price consciousness dan 

Service Quality terhadap customer loyalty dengan customer satisfaction sebagai 

variabel mediasi pada Bullfrog Billiard SportHall Kebumen. Penelitian 

menggunakan pendekatan kuantitatif dengan populasi seluruh pelanggan Bullfrog 

Billiard SportHall Kebumen yang jumlahnya tidak diketahui secara pasti. Sampel 

ditentukan menggunakan teknik purposive sampling. Jumlah sampel yang 

ditetapkan sebanyak 170 responden. Data dikumpulkan melalui kuesioner dan 

dianalisis menggunakan metode PLS-SEM dengan bantuan SmartPLS 4. Hasil 

penelitian menunjukkan bahwa price consciousness berpengaruh positif dan 

signifikan terhadap customer satisfaction. Service Quality berpengaruh positif dan 

signifikan terhadap customer satisfaction serta menjadi determinan paling dominan 

dalam membentuk kepuasan pelanggan. Price consciousness tidak berpengaruh 

signifikan terhadap customer loyalty, sedangkan Service Quality berpengaruh 

positif dan signifikan terhadap customer loyalty. Customer satisfaction 

berpengaruh positif dan signifikan terhadap customer loyalty. Hasil pengujian 

mediasi menunjukkan bahwa customer satisfaction memediasi secara penuh 

pengaruh price consciousness terhadap customer loyalty dan memediasi secara 

parsial pengaruh Service Quality terhadap customer loyalty. Temuan ini 

menegaskan pentingnya peningkatan kepuasan pelanggan melalui kewajaran harga 

dan kualitas pelayanan untuk memperkuat loyalitas pelanggan Bullfrog Billiard 

SportHall Kebumen. 

 

Kata kunci: Price Consciousness, Service Quality, Customer Satisfaction, 

Customer Loyalty. 
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ABSTRACT 

 

This study aims to analyze the effects of price consciousness and Service Quality 

on customer loyalty, with customer satisfaction as a mediating variable at Bullfrog 

Billiard SportHall Kebumen. The study employed a quantitative approach with a 

population consisting of all customers of Bullfrog Billiard SportHall Kebumen, 

whose exact number was unknown. The sample was determined using a purposive 

sampling technique, with a total of 170 respondents. Data were collected through 

questionnaires and analyzed using the Partial Least Squares Structural Equation 

Modeling (PLS-SEM) method with the assistance of SmartPLS 4. The results 

showed that price consciousness had a positive and significant effect on customer 

satisfaction. Service Quality had a positive and significant effect on customer 

satisfaction and was the most dominant determinant of customer satisfaction. Price 

consciousness did not have a significant effect on customer loyalty, while Service 

Quality had a positive and significant effect on customer loyalty. Customer 

satisfaction had a positive and significant effect on customer loyalty. The mediation 

test results showed that customer satisfaction fully mediated the effect of price 

consciousness on customer loyalty and partially mediated the effect of Service 

Quality on customer loyalty. These findings highlight the importance of improving 

customer satisfaction through fair pricing and service quality to strengthen 

customer loyalty at Bullfrog Billiard SportHall Kebumen. 

Keywords: Price Consciousness, Service Quality, Customer Satisfaction, Customer 

Loyalty. 
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