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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh External Social Media
Utilization terhadap Marketing Performance dengan Social Media Engagement
dan Social Media Marketing Capabilities sebagai variabel mediasi pada UMKM
Ecoprint di wilayah Barlingmascakeb. Penelitian ini menggunakan pendekatan
kuantitatif dengan sampel sebanyak 60 pelaku UMKM Ecoprint yang dipilih
menggunakan teknik purposive sampling. Data dikumpulkan melalui kuesioner
dan dianalisis menggunakan metode Structural Equation Modeling-Partial Least
Squares (SEM-PLS) dengan bantuan perangkat lunak SmartPLS 4. Hasil
penelitian menunjukkan bahwa External Social Media Utilization berpengaruh
positif dan signifikan terhadap Social Media Engagement dan Social Media
Marketing Capabilities. Social Media Engagement berpengaruh positif dan
signifikan terhadap Marketing Performance, sedangkan External Social Media
Utilization dan Social Media Marketing Capabilities tidak berpengaruh signifikan
terhadap Marketing Performance. Selain itu, Social Media Engagement mampu
memediasi pengaruh External Social Media Utilization terhadap Marketing
Performance, sedangkan Social Media Marketing Capabilities tidak mampu
memediasi hubungan tersebut. Hasil penelitian ini menunjukkan bahwa
peningkatan kinerja pemasaran UMKM Ecoprint lebih banyak dipengaruhi oleh
keterlibatan pelanggan melalui media sosial dibandingkan kemampuan pemasaran
media sosial yang dimiliki pelaku usaha.

Kata Kunci: External Social Media Utilization, Social Media Engagement,
Social Media Marketing Capabilities, Marketing Performance, UMKM.
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ABSTRACT

This study aims to analyze the effect of External Social Media Utilization on
Marketing Performance, with Social Media Engagement and Social Media
Marketing Capabilities serving as mediating variables among Ecoprint SMEs in
the Barlingmascakeb region. This study employed a quantitative approach with a
sample of 60 Ecoprint SME owners selected using a purposive sampling
technique. Data were collected through questionnaires and analyzed using the
Structural Equation ModelingPartial Least Squares (SEM-PLS) method with
SmartPLS 4 software. The results indicate that External Social Media Utilization
has a positive and significant effect on Social Media Engagement and Social
Media Marketing Capabilities. Social Media Engagement has a positive and
significant effect on Marketing Performance, while External Social Media
Utilization and Social Media Marketing Capabilities do not have a significant
effect on Marketing Performance. Furthermore, Social Media Engagement is able
to mediate the effect of External Social Media Utilization on Marketing
Performance, whereas Social Media Marketing Capabilities are unable to
mediate this relationship. These findings suggest that improvements in the
marketing performance of Ecoprint SMEs are influenced more by customer
engagement through social media than by the social media marketing capabilities
possessed by business owners.

Keywords: External Social Media Utilization, Social Media Engagement, Social
Media Marketing Capabilities, Marketing Performance, Ecoprint SMEs.
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