HALAMAN MOTTO

"No flowers grow without rain, and no humans glow without pain. struggles shape
us, challenges strengthen us, and pain teaches us resillence. Just like the rain

nourishes the earth, tough times help us bloom into our best selves".
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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh environmental awareness
terhadap green purchase intention melalui perceived consumer effectiveness dan
green attitude sebagai variabel intervening pada pengguna reusable bag Alfamart.
Populasi dalam penelitian ini adalah pengguna reusable bag Alfamart. Penelitian
ini menggunakan metode purposive sampling dengan jumlah sampel sebanyak 100
responden. Berdasarkan metode statistika dilakukan uji validitas, uji reliabilitas, uji
asumsi klasik (uji multikolinearitas, uji heteroskedastisitas, dan uji normalitas), uji
parsial (uji t), uji koefisien determinasi, analisis jalur (path analysis), dan uji Sobel.
Hasil penelitian menunjukkan bahwa berdasarkan hasil uji validitas dan reliabilitas
seluruh variabel dinyatakan valid dan reliabel. Berdasarkan hasil uji t substruktural
I, variabel environmental awareness berpengaruh positif dan signifikan terhadap
perceived consumer effectiveness. Hasil uji t substruktural 11 menunjukkan bahwa
variabel environmental awareness berpengaruh positif dan signifikan terhadap
green attitude. Hasil uji t substruktural 11l menunjukkan bahwa variabel
environmental awareness, perceived consumer effectiveness, dan green attitude
berpengaruh positif dan signifikan terhadap green purchase intention. Selanjutnya,
hasil uji sobel pertama menunjukkan bahwa perceived consumer effectiveness dapat
memediasi pengaruh environmental awareness terhadap green purchase intention,
sedangkan hasil uji sobel kedua menunjukkan bahwa green attitude tidak dapat
memediasi pengaruh environmental awareness terhadap green purchase intention.

Kata kunci: Environmental Awareness, Perceived Consumer Effectiveness, Green
Attitude, dan Green Purchase Intention.



ABSTRACT

This study aims to examine the effect of environmental awareness on green
purchase intention through perceived consumer effectiveness and green attitude as
intervening variables among Alfamart reusable bag users. The population of this
study consisted of consumers who use Alfamart reusable bags. This study employed
a purposive sampling method with a total sample of 100 respondents. The statistical
analysis included validity testing, reliability testing, classical assumption tests
(multicollinearity, heteroscedasticity, and normality tests), partial significance test
(t-test), coefficient of determination (R?), path analysis, and Sobel test.The results
indicate that all research variables are valid and reliable. Based on the t-test results
of the first substructural model, environmental awareness has a positive and
significant effect on perceived consumer effectiveness. The second substructural
model shows that environmental awareness has a positive and significant effect on
green attitude. Furthermore, the third substructural model reveals that
environmental awareness, perceived consumer effectiveness, and green attitude
have positive and significant effects on green purchase intention. The results of the
first Sobel test indicate that perceived consumer effectiveness mediates the effect of
environmental awareness on green purchase intention, whereas the results of the
second Sobel test indicate that green attitude does not mediate the effect of
environmental awareness on green purchase intention.

Keywords: Environmental Awareness, Perceived Consumer Effectiveness, Green
Attitude, and Green Purchase Intention.
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