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Seize the day or die regretting the time you lost” 

 

(Avenged Sevenold-Seize The Day) 

 

 

 

“Jangan pernah menyerah, karena setiap proses yang sulit akan terasa indah ketika 

berhasil dilewati” 

( Mujiatul Hidayah) 
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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh e-Wom, Fomo dan lifestyle 

terhadaap minat beli iPhone pada kalangan Gen Z. Penelitian ini menggunakan 

metode penelitian kuantitatif dengan pendekatan survei. Populasi dalam penelitian 

ini adalah Generasi Z yang memiliki minat terhadap produk iPhone. Teknik 

pengambilan sampel menggunakan purposive sampling dengan jumlah 100 sampel. 

Data dikumpulkan melalui penyebaran kuesioner menggunakan skala Likert dan 

dianalisis menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, analisis 

regresi linier berganda, uji t, uji F, serta koefisien determinasi (R²). Hipotesis diuji 

menggunakan program SPSS 25 for windows. Hasil penelitian menunjukkan bahwa 

e-Wom, Fomo dan Lifestyle berpengaruh positif dan signifikan terhadap minat beli 

iPhone pada kalangan Generasi Z. 

 

Kata Kunci: Electronic Word of Mouth (E-WOM), Fear of Missing Out 

(FOMO), Lifestyle dan Minat Beli. 
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ABSTRAC 

This study aims to examine the effect of Electronic Word of Mouth (E-WOM), Fear 

of Missing Out (FOMO), and Lifestyle on purchase intention toward iPhone among 

Generation Z. This research employed a quantitative research method with a survey 

approach. The population of this study consisted of Generation Z individuals who 

have an interest in purchasing iPhones. The sampling technique used was 

purposive sampling, with a total sample of 100 respondents. Data were collected 

through a questionnaire using a five-point Likert scale. The collected data were 

analyzed using validity tests, reliability tests, classical assumption tests, multiple 

linear regression analysis, t-tests, F-tests, and the coefficient of determination (R²). 

Hypothesis testing was conducted using Statistical Package for the Social Sciences 

(SPSS) version 25 for Windows. The results indicate that Electronic Word of Mouth 

(E-WOM), Fear of Missing Out (FOMO), and Lifestyle have a positive and 

significant effect on purchase intention toward iPhone among Generation Z. These 

findings suggest that positive online reviews, the fear of missing out on trends, and 

consumers' lifestyles play important roles in increasing Generation Z's intention to 

purchase iPhones. 

 

Keywords: Electronic Word of Mouth (E-WOM), Fear of Missing Out (FOMO), 

Lifestyle, Purchase Intention. 
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