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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Social Media Marketing dan 

Peer Influence terhadap Visit Intention pada Objek Wisata Konservasi Kembar 

Terpadu Kebumen, dengan Environmental Awareness sebagai variabel mediasi, 

menggunakan pendekatan Stimulus Organism Response (S-O-R). Latar belakang 

penelitian ini didasari oleh pesatnya pemanfaatan media sosial dalam pencarian 

informasi wisata serta pentingnya kesadaran lingkungan pada destinasi wisata 

konservasi yang memiliki nilai edukasi dan pelestarian penyu. Metode penelitian 

menggunakan pendekatan kuantitatif dengan desain survei. Sampel penelitian 

terdiri atas 80 responden yang dipilih melalui teknik purposive sampling, yaitu 

masyarakat atau calon wisatawan yang mengetahui dan pernah melihat informasi 

destinasi tersebut melalui media sosial. Data dianalisis menggunakan analisis jalur 

(path analysis) dengan bantuan SPSS 26, serta uji Sobel untuk menguji peran 

variabel mediasi. Hasil penelitian menunjukkan bahwa Social Media Marketing dan 

Peer Influence berpengaruh positif dan signifikan terhadap Environmental 

Awareness. Environmental Awareness juga berpengaruh positif dan signifikan 

terhadap Visit Intention. Selain itu, Social Media Marketing dan Peer Influence 

terbukti berpengaruh positif dan signifikan secara langsung terhadap Visit Intention. 

Uji Sobel menunjukkan bahwa Environmental Awareness memediasi secara 

signifikan pengaruh Social Media Marketing terhadap Visit Intention, namun tidak 

terbukti memediasi pengaruh Peer Influence. Temuan ini mengindikasikan bahwa 

niat berkunjung pada destinasi wisata konservasi terbentuk melalui jalur komersial-

institusional (langsung maupun melalui kesadaran lingkungan) dan jalur sosial-

personal yang bekerja secara langsung. Penelitian ini memberikan kontribusi 

teoretis bagi kajian perilaku wisatawan berbasis pendekatan S-O-R serta masukan 

praktis bagi pengelola destinasi dalam merancang strategi pemasaran media sosial. 

Kata Kunci: SMM, Peer Influence, Environmental Awareness, Visit Intention, 

Stimulus Organism Response 
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ABSTRACT 

This study aims to analyze the influence of Social Media Marketing and Peer 

Influence on Visit Intention at the Kembar Terpadu Conservation Tourism Site in 

Kebumen, with Environmental Awareness as a mediating variable, using the 

Stimulus Organism Response (S-O-R) approach. The background of this study is 

driven by the rapid use of social media in searching for tourism information and 

the importance of environmental awareness in the context of conservation tourism, 

particularly at destinations with educational value and turtle conservation. This 

study uses a quantitative approach with a survey method. The sample consisted of 

80 respondents selected through purposive sampling, namely members of the public 

or prospective tourists who were aware of and had seen information about the 

destination through social media. Data were analyzed using path analysis with the 

assistance of SPSS 26, along with the Sobel test to examine the mediating role of 

the variable.The results show that Social Media Marketing and Peer Influence have 

a positive and significant effect on Environmental Awareness. Environmental 

Awareness also has a positive and significant effect on Visit Intention. In addition, 

Social Media Marketing and Peer Influence are proven to have a direct positive 

and significant effect on Visit Intention. The Sobel test results indicate that 

Environmental Awareness significantly mediates the effect of Social Media 

Marketing on Visit Intention, but does not mediate the effect of Peer Influence. 

These findings suggest that visit intention toward conservation tourism destinations 

is formed through a commercial-institutional pathway (both direct and mediated by 

environmental awareness) and a social-personal pathway that operates mainly 

directly. This study contributes theoretically to the development of tourist behavior 

studies based on the S-O-R approach, as well as practical insights for destination 

managers in designing more suitable social media marketing strategies. 

Keywords: SMM, Peer Influence, Environmental Awareness, Visit Intention, 

Stimulus Organism Response 
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