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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh Environmental Awareness dan 

Healthy Lifestyle terhadap keputusan pembelian commuter bike dengan Sustainability 

Living sebagai variabel intervening. Latar belakang penelitian ini didasarkan pada 

meningkatnya kesadaran masyarakat terhadap pentingnya menjaga lingkungan dan 

kesehatan, yang turut memengaruhi pola konsumsi, khususnya dalam memilih alat 

transportasi yang ramah lingkungan dan mendukung gaya hidup sehat. Penelitian ini 

menggunakan pendekatan kuantitatif dengan teknik pengumpulan data melalui 

kuesioner. Sampel dalam penelitian ini berjumlah 140 responden yang berasal dari 

Kabupaten Kebumen dan ditentukan menggunakan teknik purposive sampling. Data 

dianalisis menggunakan metode Partial Least Square (PLS) dengan bantuan software 

SmartPLS. Hasil penelitian menunjukkan bahwa Environmental Awareness dan 

Healthy Lifestyle berpengaruh positif terhadap Sustainability Living. Selain itu, 

Environmental Awareness, Healthy Lifestyle, dan Sustainability Living juga 

berpengaruh positif terhadap keputusan pembelian commuter bike. Variabel 

Sustainability Living terbukti mampu memediasi hubungan antara Environmental 

Awareness dan Healthy Lifestyle terhadap keputusan pembelian. Berdasarkan hasil 

tersebut, dapat disimpulkan bahwa kesadaran lingkungan dan gaya hidup sehat 

memiliki peran penting dalam membentuk gaya hidup berkelanjutan, yang pada 

akhirnya mendorong keputusan pembelian commuter bike. Penelitian ini diharapkan 

dapat memberikan kontribusi bagi pengembangan ilmu manajemen pemasaran, 

khususnya dalam perilaku konsumen dan green marketing, serta menjadi referensi bagi 

pelaku usaha dalam merancang strategi pemasaran yang berbasis pada gaya hidup sehat 

dan keberlanjutan. 

 

Kata kunci: Environmental Awareness, Healthy Lifestyle, Sustainability Living, 

Keputusan Pembelian, Commuter Bike. 
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ABSTRACT 

This study aims to analyse the influence of Environmental Awareness and Healthy 

Lifestyle on Commuter Bike Purchase Decisions, with Sustainability Living as an 

intervening variable. The background of this study is based on the increasing public 

awareness of the importance of environmental preservation and healthy living, which 

has influenced consumption patterns, particularly in choosing environmentally friendly 

transportation that supports a healthy lifestyle. 

This research employed a quantitative approach, with data collected through 

questionnaires. The sample consisted of 140 respondents from Kabupaten Kebumen, 

selected using a purposive sampling technique. The data were analysed using the 

Partial Least Squares (PLS) method with the assistance of SmartPLS software. 

The results indicate that Environmental Awareness and Healthy Lifestyle have a 

positive effect on Sustainability Living. Furthermore, Environmental Awareness, 

Healthy Lifestyle, and Sustainability Living also have positive effects on Commuter 

Bike Purchase Decisions. In addition, Sustainability Living was found to mediate the 

relationship between Environmental Awareness and Healthy Lifestyle and Purchase 

Decisions. 

Based on these findings, it can be concluded that environmental awareness and a 

healthy lifestyle play important roles in shaping sustainable living practices, which in 

turn encourage consumers to make commuter bike purchase decisions. This study is 

expected to contribute to the development of marketing management knowledge, 

particularly in the fields of consumer behavior and green marketing, and to serve as a 

reference for business practitioners in developing marketing strategies based on 

healthy lifestyles and sustainability. 

 

Keywords: Environmental Awareness, Healthy Lifestyle, Sustainability Living, 

Keputusan Pembelian, Commuter Bike. 
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