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ABSTRAKSI 

 

Penelitian ini dilakukan untuk mengetahui pengaruh Perceived Ease Of Use, Online 

Customer Review, dan Keamanan Terhadap Keputusan Pembelian. Populasi dalam 

penelitian ini adalah pengguna aplikasi Tokopedia di Kebumen. Penelitian ini 

menggunakan teknik non-probability sampling karena jumlah anggota populasi 

tidak diketahui, dan dengan purposive sampling sebagai teknik penentuan 

sampelnya. Pada penelitian ini, yang dijadikan sampelyaitu pengguna Tokopedia 

pada Masyarakat Kabupaten Kebumen yang sudah melakukan keputusan pembelian 

dengan minimal dua kali pembelian. Teknik analisis data  yang digunakan adalah 

uji validitas, uji reliabilitas, uji multikonineritas, uji heterokedasitas (uji glejser dan 

scaterrplot), uji normalitas (P-Plot dan Kolmogorov), regresi linier berganda, uji 

parsial (uji t), uji simultan (uji f), dan koefisien determinasi. Berdasarkan hasil 

hipotesis pertama bahwa Perceived Ease Of Use berpengaruh terhadap keputusan 

pembelian pada Tokopedia. Hasil hipotesis kedua bahwa Online Customer Review 

berpengaruh  terhadap keputusan pembelian pada Tokopedia. Hasil hipotesis ketiga 

bahwa Keamanan  berpengaruh terhadap keputusan pembelian pada Tokopedia. 

Sedangkan  hipotesis keempat bahwa Perceived Ease Of Use, Online Customer 

Review, dan Keamanan berpengaruh secara bersama-sama terhadap keputusan 

pembelian pada Tokopedia. hasil uji koefisien determinasi menunjukan bahwa nilai 

Adjusted R Square sebesar 0,777 artinya keputusan pembelian yang dapat 

dijelaskan Perceived Ease Of Use, Online Customer Review, dan Keamanan dalam 

penelitian ini sebesar 77,7% sedangkan 22,3% dipengaruhi oleh variabel yang tidak 

dijelaskan dalam penelitian ini. 

 

Kata kunci: Perceived Ease Of Use, Online Customer Review, Keamanan, 

Keputusan Pembelian  



 
 

ix 
 

ABSTRACT 

 

This study was conducted to determine the effect of Perceived Ease of Use, Online 

Customer Review, and Security on Purchasing Decisions. The population in this 

study were Tokopedia application users in Kebumen. This study used a non-

probability sampling technique because the number of population members was 

unknown, and with purposive sampling as the sampling technique. In this study, the 

sample was Tokopedia users in the Kebumen Regency Community who had made a 

purchase decision with a minimum of two purchases. The data analysis techniques 

used were validity test, reliability test, multiconemergency test, heteroscedasticity 

test (Glejser test and scatterplot), normality test (P-Plot and Kolmogorov), multiple 

linear regression, partial test (t test), simultaneous test (f test), and coefficient of 

determination. Based on the results of the first hypothesis that Perceived Ease of 

Use influences purchasing decisions on Tokopedia. The results of the second 

hypothesis that Online Customer Review influences purchasing decisions on 

Tokopedia. The results of the third hypothesis that Security influences purchasing 

decisions on Tokopedia. Meanwhile, the fourth hypothesis is that Perceived Ease of 

Use, Online Customer Reviews, and Security jointly influence purchasing decisions 

on Tokopedia. The coefficient of determination test results show an Adjusted R 

Square value of 0.777, meaning that 77.7% of the purchasing decisions can be 

explained by Perceived Ease of Use, Online Customer Reviews, and Security in this 

study, while 22.3% is influenced by variables not explained in this study. 

 

Keywords: Perceived Ease of Use, Online Customer Reviews, Security, 

Purchasing Decisions 
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