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“Setiap hari adalah kesempatan baru” 
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ABSTRAK 

Perkembangan e-commerce di Indonesia mendorong konsumen semakin 

mengandalkan informasi digital, seperti ulasan online, citra merek, dan persepsi 

kualitas produk, sebelum memutuskan pembelian, termasuk pada produk sepatu 

lokal. Penelitian ini bertujuan untuk menganalisis pengaruh Online Customer 

Review, Brand Image, dan Product Quality terhadap Purchase Decision pada 

produk sepatu lokal brand Aerostreet di marketplace Shopee, baik secara parsial 

maupun simultan. Penelitian ini menggunakan pendekatan kuantitatif dengan 

landasaran Teori Perilaku Konusmen. Penentuan sampel dilakukan dengan teknik 

non-probability sampling melalui pendekatan purposive sampling, jumlah 

responden 100 responden, dengan kriteria minimal 17 tahun, mengetahui merek 

Aerostreet, dan pernah melakukan pembelian sepatu Aerostreet di Shopee. Data 

dikumpulkan menggunakan kuesioner dengan skala Likert 4 poin dan dianalisis 

menggunakan regresi linear berganda dengan bantuan SPSS setelah melalui uji 

instrumen dan uji asumsi klasik. Hasil penelitian menunjukkan bahwa Online 

Customer Review tidak berpengaruh signifikan terhadap Purchase Decision, 

sementara Brand Image berpengaruh signifikan terhadap Purchase Decision, dan 

Product Quality berpengaruh signifikan terhadap Purchase Decision. Adapun 

secara simultan ketiga variabel tersebut berpengaruh signifikan terhadap Purchase 

Decision, dengan nilai koefisien determinasi (Adjusted R Square) sebesar 0,627, 

yang menunjukkan bahwa ketiga variabel tersebut mampu menjelaskan variabel 

Purchase Decision sebesar 62,7%, sedangkan 37,3% dipengaruhi oleh faktor lain 

yang tidak dimasukkan ke dalam model penelitian. Temuan ini menunjukan bahwa 

ulasan pembelian belum menjadi faktor utama yang menjadi pertimbangan 

konsumen dalam memutuskan pembelian produk sepatu Aerostreet. Berdasarkan 

hasil tersebut brand Aerostreet perlu senantiasa menjaga dan meningkatkan citra 

merek dan menjaga kualitas produk sepatu Aerostreet. 

 

Kata Kunci: Online Customer Review, Brand Image, Product Quality, Purchase 

Decision 
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ABSTRACT 

The development of e-commerce in Indonesia has encouraged consumers to 

increasingly rely on digital information, such as online reviews, brand image, and 

perceived product quality, before making purchasing decisions, including for local 

footwear products. This study aims to analyze the effect of Online Customer Review, 

Brand Image, and Product Quality on Purchase Decision for the local shoe brand 

Aerostreet on the Shopee marketplace, both partially and simultaneously. This 

study employs a quantitative approach grounded in Consumer Behavior Theory. 

The sample was determined using a non-probability sampling technique through a 

purposive sampling approach, with a total of 100 respondents, based on the criteria 

of being at least 17 years old, being familiar with the Aerostreet brand, and having 

previously purchased Aerostreet shoes on Shopee. Data were collected using a 

questionnaire with a four point Likert scale and analyzed using multiple linear 

regression with the assistance of SPSS, following instrument testing and classical 

assumption testing. The results show that Online Customer Review has no 

significant effect on Purchase Decision, whereas Brand Image has a significant 

effect on Purchase Decision, and Product Quality has a significant effect on 

Purchase Decision. Simultaneously, the three variables have a significant effect on 

Purchase Decision, with a coefficient of determination (Adjusted R Square) of 

0.627, indicating that the three variables are able to explain 62.7% of the variance 

in Purchase Decision, while the remaining 37.3% is influenced by other factors not 

included in the research model. These findings indicate that customer reviews have 

not yet become the primary factor considered by consumers in deciding to purchase 

Aerostreet shoes. Based on these results, the Aerostreet brand needs to consistently 

maintain and enhance its brand image as well as safeguard the quality of its shoe 

products. 

Keyword: Online Customer Review, Brand Image, Product Quality, Purchase 

Decision 
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