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ABSTRAKSI 

 

Perkembangan media sosial, khususnya TikTok, telah mengubah cara konsumen 

memperoleh informasi mengenai produk kecantikan. Salah satu produk yang 

banyak diminati adalah Toner Skin1004, yang dipromosikan melalui beauty 

influencer, brand ambassador, serta didukung oleh online customer review. 

Ketiga faktor tersebut diduga mampu memengaruhi keputusan pembelian 

konsumen. Penelitian ini bertujuan untuk menganalisis pengaruh beauty 

influencer, brand ambassador, dan online customer review terhadap keputusan 

pembelian Toner Skin1004 di media sosial TikTok, baik secara parsial maupun 

simultan. Penelitian ini menggunakan metode penelitian kuantitatif dengan 

pendekatan survei. Populasi penelitian adalah konsumen yang pernah membeli 

dan menggunakan Toner Skin1004 serta menggunakan media sosial TikTok. 

Teknik pengambilan sampel menggunakan purposive sampling dengan jumlah 

sampel sebanyak 100 responden. Pengumpulan data dilakukan melalui 

penyebaran kuesioner menggunakan skala Likert. Analisis data meliputi uji 

validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linier berganda, uji t, uji 

F, dan koefisien determinasi dengan bantuan aplikasi SPSS versi 25. Hasil 

penelitian menunjukkan bahwa beauty influencer, brand ambassador, dan online 

customer review berpengaruh positif dan signifikan terhadap keputusan pembelian 

Toner Skin1004 secara parsial. Selain itu, ketiga variabel tersebut juga 

berpengaruh positif dan signifikan secara simultan terhadap keputusan pembelian 

konsumen. Berdasarkan hasil penelitian dapat disimpulkan bahwa semakin baik 

kredibilitas beauty influencer, semakin tepat pemilihan brand ambassador, serta 

semakin positif online customer review yang diterima konsumen, maka semakin 

tinggi pula keputusan pembelian Toner Skin1004 di media sosial TikTok. Oleh 

karena itu, perusahaan disarankan untuk terus mengoptimalkan strategi pemasaran 

melalui kolaborasi dengan beauty influencer, pemilihan brand ambassador yang 

sesuai dengan citra merek, serta menjaga kualitas produk agar memperoleh ulasan 

positif dari konsumen. 

 

Kata Kunci: Beauty Influencer, Brand Ambassador, Online Customer Review, 

Keputusan Pembelian, TikTok. 
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ABSTRACT 

 
The  development  of  social  media,  particularly TikTok,  has  changed  

the  way consumers obtain  information  about beauty products. One 

highly sought-after product is Skin1004 Toner, which is promoted through 

beauty influencers, brand ambassadors, and supported by online customer 

reviews. These three factors are thought to influence consumer purchasing 

decisions. This study aims to analyze the influence of beauty influencers, 

brand ambassadors, and online customer reviews on purchasing decisions 

for Skin1004 Toner on TikTok, both partially and simultaneously. This 

study used a quantitative research method with a survey approach. The 

study population was consumers who had purchased and used Skin1004 

Toner and used TikTok. The sampling technique used purposive sampling 

with a sample size of 100 respondents. Data collection was conducted 

through questionnaires using a Likert scale. Data analysis included validity 

tests, reliability tests, classical assumption tests, multiple linear regression 

analysis, t- tests, F-tests, and coefficients of determination using SPSS 

version 25. The results showed that beauty influencers, brand ambassadors, 

and online customer reviews had a positive and significant influence on 

purchasing decisions for Skin1004 
Toner, partially. Furthermore, these three variables simultaneously had a 

positive and significant effect on consumer purchasing decisions. The study 

concluded that the greater the credibility of the beauty influencer, the more 

appropriate the selection of brand ambassadors, and the more positive 

online customer reviews consumers received, the higher the purchase 

decision for Skin1004 Toner on TikTok. Therefore, the company is advised 

to continue optimizing its marketing strategy by collaborating with beauty 

influencers, selecting brand ambassadors that align with the brand image, 

and maintaining product quality to garner positive consumer reviews. 

 
Keywords: Beauty Influencer, Brand Ambassador, Online Customer 

Review, Purchase Decision, TikTok. 
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