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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Product Features, Reference 

Group, dan Variety Seeking terhadap Brand Switching Android ke iPhone pada 

masyarakat Kebumen. Fenomena brand switching dari Android ke iPhone 

menunjukkan bahwa konsumen tidak hanya mempertimbangkan aspek fungsional 

produk, tetapi juga dipengaruhi oleh faktor psikologis dan sosial. Populasi 

penelitian adalah masyarakat Kabupaten Kebumen yang pernah menggunakan 

smartphone Android dan telah beralih menggunakan iPhone. Teknik pengambilan 

sampel menggunakan purposive sampling dengan jumlah sampel sebanyak 100 

responden. Pengumpulan data dilakukan melalui penyebaran kuesioner 

menggunakan skala Likert empat poin. Analisis data dilakukan dengan bantuan 

program SPSS yang meliputi uji instrumen, uji asumsi klasik, analisis regresi linear 

berganda, uji t, uji F, dan koefisien determinasi. Hasil uji hipotesis menunjukkan 

bahwa product features berpengaruh positif dan signifikan terhadap brand 

switching Android ke iPhone. Reference group berpengaruh positif tetapi tidak 

signifikan terhadap brand switching. Sementara itu, variety seeking berpengaruh 

positif dan signifikan terhadap brand switching. Secara simultan, product features, 

reference group, dan variety seeking berpengaruh signifikan terhadap brand 

switching Android ke iPhone pada masyarakat Kebumen. 

 

Kata kunci: Product Features, Reference Group, Variety Seeking, dan Brand 

Switching. 
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ABSTRACTION 

 

This study aims to examine the effect of Product Features, Reference Group, and 

Variety Seeking on Brand Switching from Android to iPhone among the people of 

Kebumen. The phenomenon of brand switching from Android to iPhone indicates 

that consumers consider not only the functional aspects of a product but are also 

influenced by psychological and social factors. The population of this study 

consisted of people in Kebumen Regency who had previously used Android 

smartphones and had switched to iPhones. The sampling technique employed was 

purposive sampling, with a total sample of 100 respondents. Data were collected 

through a questionnaire using a four-point Likert scale. The data were analyzed 

using SPSS, including instrument testing, classical assumption tests, multiple linear 

regression analysis, t-test, F-test, and coefficient of determination analysis. The 

results of the hypothesis testing indicate that Product Features have a positive and 

significant effect on Brand Switching from Android to iPhone. Reference Group has 

a positive but insignificant effect on Brand Switching. Meanwhile, Variety Seeking 

has a positive and significant effect on Brand Switching. Simultaneously, Product 

Features, Reference Group, and Variety Seeking have a significant effect on Brand 

Switching from Android to iPhone among the people of Kebumen. 

 

Keywords: Product Features, Reference Group, Variety Seeking, Brand Switching. 
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