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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh Keragaman Produk, Social
Media Marketing, dan Store Atmosphere terhadap Keputusan Pembelian di Lechy
Store Kebumen. Pengumpulan data dilakukan dengan kuesioner. Penelitian ini
menggunakan teknik purposive sampling, sampel yang diambil dalam penelitian
ini sebanyak 100 responden. Variabel yang digunakan pada penelitian ini adalah
Keragaman Produk (X1), Social Media Marketing (X2), Store atmosphere (X3)
dan Keputusan Pembelian (). Teknik analisis data yang digunakan dalam
penelitian ini adalah analisis deskriptif dan analisis statistic meliputi uji validitas,
uji reliabilitas, uji asumsi klasik, uji hipotesis, analisis regresi linear berganda
dengan menggunakan bantuan program SPSS 27 for windows. Hasil penelitian ini
menunjukkan bahwa semua variabel valid dan reliabel, tidak terdapat
multikolinieritas, tidak terjadi heterokedastisitas dan model memenuhi asumsi
normalitas. Keragaman Produk berpengaruh signifkan terhadap keputusan
pembelian. Social Media Marketing berpengaruh signifikan terhadap keputusan
pembelian. Store Atmosphere berpengaruh signifikan terhadap keputusan
pembelian. Nilai Adjusted R? diperoleh nilai persamaan sebesar 0,599 artinya
bahwa variabel Keputusan Pembelian (dependent) yang dijelaskan oleh variabel
Keragaman Produk, Social Media Marketing, dan Store Atmosphere
(independent) dalam penelitian ini sebesar 59,9% sedangkan 40,1% dipengaruhi
oleh variabel yang tidak dijelaskan dalam penelitian ini.

Kata Kunci: Keragaman Produk, Social Media Marketing, Store Atmosphere
dan Keputusan Pembelian
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ABSTARCT

This study aims to examine the effect of Product Diversity, Social Media
Marketing, and Store Atmosphere on Purchase Decisions at Lechy Store
Kebumen. Data were collected using a questionnaire. This study employed an
purposive sampling technique with a total sample of 100 respondents. The
variables examined in this study were Product Diversity (X1), Social Media
Marketing (X2), Store Atmosphere (X3), and Purchase Decision (Y). The data
analysis techniques used in this study included descriptive analysis and statistical
analysis, consisting of validity tests, reliability tests, classical assumption tests,
multiple linear regression analysis, and hypothesis testing using SPSS version 27
for Windows. The results indicate that all research variables are valid and
reliable. In addition, the regression model satisfies the classical assumption tests,
indicating no multicollinearity, no heteroscedasticity, and normally distributed
data. Product Diversity has a positive and significant effect on Purchase
Decisions. Social Media Marketing has a positive and significant effect on
Purchase Decisions. Store Atmosphere also has a positive and significant effect
on Purchase Decisions. Furthermore, the adjusted R2 value of 0.599 indicates that
Product Diversity, Social Media Marketing, and Store Atmosphere explain 59.9%
of the variance in Purchase Decisions, while the remaining 40.1% is explained by
other variables not included in this study.

Keywords: Product Diversity, Social Media Marketing, Store Atmosphere, and
Purchase Decision
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