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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Fear of Missing Out, paparan 

iklan digital, dan influencer marketing terhadap keputusan pembelian produk 

kuliner viral di media sosial pada produk Dubai Chewy Cookie. Populasi dalam 

penelitian ini adalah konsumen yang aktif menggunakan media sosial dan 

mengetahui atau pernah membeli Dubai Chewy Cookie setelah melihat kontennya 

di media sosial. Sampel penelitian sebanyak 120 responden dengan teknik 

pengambilan sampel purposive sampling. Teknik pengumpulan data menggunakan 

kuesioner dengan skala Likert. Analisis data yang digunakan meliputi uji instrumen 

validitas dan reliabilitas, uji asumsi klasik, analisis regresi linear berganda, uji 

hipotesis secara parsial (uji t), simultan (uji F), dan koefisien determinasi dengan 

bantuan SPSS. Hasil penelitian menunjukkan bahwa (1) Fear of Missing Out 

berpengaruh positif dan signifikan terhadap keputusan pembelian, (2) paparan iklan 

digital berpengaruh positif dan signifikan terhadap keputusan pembelian, (3) 

influencer marketing berpengaruh positif dan signifikan terhadap keputusan 

pembelian, dan (4) Fear of Missing Out, paparan iklan digital, dan influencer 

marketing secara bersama-sama berpengaruh signifikan terhadap keputusan 

pembelian. Nilai Adjusted R Square sebesar 57,3%. Implikasi penelitian ini 

diharapkan dapat menjadi masukan bagi pelaku usaha dalam mengembangkan 

strategi pemasaran digital melalui pemanfaatan tren, iklan digital, dan influencer 

marketing untuk meningkatkan keputusan pembelian konsumen. 

 

Kata kunci: Fear of Missing Out, Paparan Iklan Digital, Influencer Marketing, 

Keputusan Pembelian, Dubai Chewy Cookie. 
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ABSTRACT 

This study aims to analyze the influence of Fear of Missing Out, Digital Advertising 

exposure, and influencer marketing on the Purchase Decision of viral culinary 

products on Social Media on Dubai Chewy Cookie products. The population in this 

study is consumers who actively use Social Media and know or have purchased 

Dubai Chewy Cookie after seeing its content on Social Media. The research sample 

was 120 respondents with purposive sampling technique. The data collection 

technique used a questionnaire with a Likert scale. The data analysis used included 

Validity and Reliability instrument tests, Classical Assumption Tests, Multiple 

Linear Regression analysis, partial hypothesis tests (T-test), simultaneous (F test), 

and determination coefficients with the help of SPSS. The results showed that (1) 

Fear of Missing Out had a positive and significant effect on Purchase Decisions, 

(2) exposure to Digital Advertising had a positive and significant effect on Purchase 

Decisions, (3) influencer marketing had a positive and significant effect on 

Purchase Decisions, and (4) Fear of Missing Out, exposure to Digital Advertising, 

and influencer marketing together had a significant effect on Purchase Decisions. 

The Adjusted R Square value is 57.3%. The implications of this research are 

expected to be input for business actors in developing Digital Marketing strategies 

through the use of trends, Digital Advertising, and influencer marketing to improve 

consumer purchasing decisions. 

 

Keywords: Fear of Missing Out, Digital Ad Display, Influencer Marketing, 

Purchase Decision, Dubai Chewy Cookie. 
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