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“Allah tidak membebani seseorang melainan sesuai dengan kesanggupannya”.

-Q.S Al-Baqarah:286

“Life can be heavy, especially if you try to carry it all at once. Part of growing up
and moving into new chapters of your life is about catch and release"

(Taylor Swift)

“Hidup yang tidak pernah ditaruhkan, tidak akan pernah dimenangkan”.
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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh Visual Merchandising, Store
Atmosphere, dan Money Available terhadap Impulse Buying pada Miniso di
Kabupaten Kebumen. Jumlah responden yang digunakan dalam penelitian ini
berjumlah 100 orang dengan kriteria pernah melakukan impulse buying di gerai
Miniso Kabupaten Kebumen minimal 1 kali dengan minimal usia 17 tahun.
Pengambilan data menggunakan kuesioner (angket). Teknik pengambilan sampel
dilakukan dengan non probability sampling dengan purposive sampling yang
dibantu dengan alat bantu pengolahan data menggunakan SPSS versi 26. Analisis
yang digunakan meliputi uji instrument validitas, reliabilitas, uji asumsi klasik,
analisis jalur, uji hipotesis dan analisis korelasi. Hasil penelitian ini menunjukan
(1) Visual Merchandising Berpengaruh terhadap Impulse Buying, (2) Store
Atmosphere Berpengaruh terhadap Impulse Buying, (3) Money Available
Berpengaruh terhadap Impulse Buying.

Kata Kunci: Visual Merchandising, Store Atmospere, Money Available, dan

Impulse Buying
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ABSTRACK

This study aims to analyze the influence of Visual Merchandising, Store
Atmosphere, and Money Available on Impulse Buying at Miniso in Kebumen
Regency. The number of respondents used in this study was 100 people, with the
criteria of having made impulse purchases at Miniso outlets in Kebumen Regency
at least once and being at least 17 years old. Data collection used a
questionnaire. The sampling technique was non-probability sampling with
purposive sampling assisted by data processing tools such as SPSS version 26.
The analysis used included instrument validity and reliability tests, classical
assumption tests, path analysis, hypothesis testing, and correlation analysis. The
results of this study indicate (1) Visual Merchandising Influences Impulse Buying,
(2) Store Atmosphere Influences Impulse Buying, (3) Money Available Influences
Impulse Buying.

Keywords: Visual Merchandising, Store Atmosphere, Money Available, and
Impulse Buying
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