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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Product Quality dan Brand
Trust terhadap loyalitas konsumen dengan kepuasan konsumen sebagai variabel
mediasi pada produk Cimory Yogurt di Kabupaten Kebumen. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei. Teknik pengambilan
sampel menggunakan purposive sampling dengan jumlah sampel sebanyak 100
responden, yaitu konsumen Cimory Yogurt di Kabupaten Kebumen yang pernah
membeli dan mengonsumsi produk minimal dua kali serta berusia minimal 17
tahun. Pengumpulan data dilakukan melalui penyebaran kuesioner menggunakan
skala Likert. Analisis data menggunakan IBM SPSS yang meliputi uji validitas, uji
reliabilitas, uji asumsi klasik, analisis regresi linear berganda, koefisien
determinasi, Uji t, uji F, dan uji mediasi. Hasil penelitian menunjukkan bahwa
Product Quality berpengaruh positif dan signifikan terhadap kepuasan konsumen,
Brand Trust berpengaruh positif dan signifikan terhadap kepuasan konsumen,
Product Quality berpengaruh positif dan signifikan terhadap loyalitas konsumen,
Brand Trust berpengaruh positif dan signifikan terhadap loyalitas konsumen, serta
kepuasan konsumen berpengaruh positif dan signifikan terhadap loyalitas
konsumen. Selain itu, kepuasan konsumen mampu memediasi pengaruh Product
Quality terhadap loyalitas konsumen dan juga mampu memediasi pengaruh Brand
Trust terhadap loyalitas konsumen pada produk Cimory Yogurt di Kabupaten
Kebumen.

Kata kunci: Product Quality, Brand Trust, kepuasan konsumen, loyalitas
konsumen.
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ABSTRACT

This study aims to analyze the effect of Product Quality and Brand Trust on
consumer loyalty with consumer satisfaction as a mediating variable in Cimory
Yogurt products in Kebumen Regency. This research employed a quantitative
approach using a survey method. The sampling technique used was purposive
sampling with a total of 100 respondents, consisting of Cimory Yogurt consumers
in Kebumen Regency who had purchased and consumed the product at least twice
and were at least 17 years old. Data were collected through questionnaires using a
Likert scale. Data were analyzed using IBM SPSS, including validity testing,
reliability testing, classical assumption tests, multiple linear regression analysis,
coefficient of determination, t-test, F-test, and mediation analysis.

The results indicate that Product Quality has a positive and significant effect on
consumer satisfaction, Brand Trust has a positive and significant effect on
consumer satisfaction, Product Quality has a positive and significant effect on
consumer loyalty, Brand Trust has a positive and significant effect on consumer
loyalty, and consumer satisfaction has a positive and significant effect on consumer
loyalty. Furthermore, consumer satisfaction mediates the effect of Product Quality
on consumer loyalty and also mediates the effect of Brand Trust on consumer
loyalty in Cimory Yogurt products in Kebumen Regency.

Keywords: Product Quality, Brand Trust, consumer satisfaction, consumer loyalty.
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