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ABSTRAKSI 

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Perceived usefulness dan 

Perceived Ease Of Use terhadap Intention to Use dengan Trust sebagai variabel 

intervening pada Generasi Z pengguna aplikasi Grab di Kabupaten Kebumen. 

Penelitian ini menggunakan pendekatan kuantitatif dengan Teknik pengambilan 

sampel non-probability sampling. Data di peroleh melalui penyebaran kuesioner 

kepada 120 responden Generasi Z yang pernah menggunakan aplikasi Grab. 

Analisis data dilakukan menggunakan metode Partial Least Squares-Structural 

Equation Modelling (PLS-SEM). Hasil penelitian menunjukkan bahwa Perceived 

usefulness berpengaruh positif dan signifikan terhadap Trust serta Intention to Use. 

Selain itu, Perceived Ease Of Use juga berpengaruh positif dan signifikan terhadap 

Trust dan Intention to Use. Namun, Trust tidak berpengaruh signifikan terhadap 

Intention to Use. Hasil pengujian pengaruh tidak langsung menunjukkan bahwa 

Trust tidak mampu memediasi pengaruh Perceived usefulness terhadap Intention to 

Use maupunpun pengaruh Perceived Ease Of Use terhadap Intention to Use. 

Temuan penelitian ini menunjukkan bahwa generasi Z lebih mempertimbangkan 

manfaat dan kemudahan pengguna aplikasi Grab dalam membentuk niat 

penggunaan dibandingkan faktor kepercayaan. Oleh karena itu, peningkatan 

manfaat layanan kemudahan penggunaan dan kualitas fitur aplikasi perlu terus 

dilakukan guna meningkatkan niat penggunaan aplikasi Grab secara berkelanjutan. 

Kata Kunci: Perceived usefulness, Perceived Ease Of Use, dan Trust 

 

 



 

 

ix 

 

ABSTRACT 

 

 
This study aims to analyze the influence of Perceived Effectiveness and Perceived 

Ease of Use on Intention to Use with Trust as an intervening variable in Generation 

Z Grab app users in Kebumen Regency. This study uses a quantitative approach 

with a non-probability sampling technique. Data were obtained by distributing 

questionnaires to 120 Generation Z respondents who have used the Grab app. Data 

analysis was carried out using the Partial Least Squares-Structural Equation 

Modeling (PLS-SEM) method. The results of the study indicate that Perceived 

Effectiveness has a positive and significant effect on Trust and Intention to Use. In 

addition, Perceived Ease of Use also has a positive and significant effect on Trust 

and Intention to Use. However, Trust does not have a significant effect on Intention 

to Use. The results of the indirect effect test show that Trust is unable to mediate 

the effect of Perceived Effectiveness on Intention to Use or the effect of Perceived 

Ease of Use on Intention to Use. The findings of this study indicate that Generation 

Z considers the benefits and ease of use of the Grab app more in forming usage 

intentions than the trust factor. Therefore, it is necessary to continuously improve 

the benefits of the service, ease of use, and the quality of the application features to 

increase the intention to use the Grab application continuously. 

 

Keywords: Perceived usefulness, Perceived Ease Of Use, and Trust 
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