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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh Product Quality, Brand 

Image, dan Electronic Word Of Mouth terhadap keputusan pembelian Bedak Padat 

Two Way Cake Make Over di Kabupaten Kebumen. Penelitian ini menggunakan 

metode kuantitatif dengan sampel sebanyak 100 responden yang pernah membeli 

dan menggunakan Bedak Padat Two Way Cake Make Over di Kabupaten Kebumen, 

yang dipilih menggunakan teknik non-probability sampling dengan metode 

purposive sampling. Data dikumpulkan melalui penyebaran kuesioner dan 

dianalisis menggunakan regresi linear berganda dengan bantuan program SPSS 25 

for Windows. Hasil penelitian menunjukkan bahwa Product Quality, Brand Image, 

dan Electronic Word Of Mouth secara simultan berpengaruh positif dan signifikan 

terhadap keputusan pembelian Bedak Padat Two Way Cake Make Over di 

Kabupaten Kebumen. Secara parsial, Product Quality, Brand Image, dan Electronic 

Word Of Mouth juga berpengaruh positif dan signifikan terhadap keputusan 

pembelian.  

Kata Kunci: Product Quality, Brand Image, Electronic Word Of Mouth, 

Keputusan Pembelian. 
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ABSTRACT 

This study aims to examine the influence of Product Quality, Brand Image, and 

Electronic Word of Mouth on the purchase decision of Make Over Two Way Cake 

pressed powder in Kebumen Regency. This research employed a quantitative 

approach with a sample of 100 respondents who had purchased and used Make 

Over Two Way Cake pressed powder in Kebumen Regency. The respondents were 

selected using a non-probability sampling technique with a purposive sampling 

method. Data were collected through questionnaires and analyzed using multiple 

linear regression with the assistance of SPSS 25 for Windows. The findings indicate 

that Product Quality, Brand Image, and Electronic Word of Mouth simultaneously 

have a positive and significant effect on the purchase decision of Make Over Two 

Way Cake pressed powder in Kebumen Regency. Partially, Product Quality, Brand 

Image, and Electronic Word of Mouth also have a positive and significant effect on 

purchase decisions. 

Keywords: Product Quality, Brand Image, Electronic Word of Mouth, Purchase 

Decision. 
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