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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh cafe atmosphere, word of 

mouth, dan food quality terhadap keputusan pembelian di Cafe Gombong Huis. 

Penelitian ini menggunakan pendekatan kuantitatif dengan teknik pengambilan 

sampel nonprobability sampling melalui metode accidental sampling. Populasi 

dalam penelitian ini adalah konsumen yang mengunjungi Cafe Gombong Huis, 

dengan jumlah sampel sebanyak 100 responden. Analisis data dilakukan 

menggunakan IBM SPSS 25 melalui serangkaian uji statistik. Hasil penelitian 

menunjukkan bahwa variabel cafe atmosphere berpengaruh signifikan terhadap 

keputusan pembelian. Variabel word of mouth memiliki pengaruh signifikan 

terhadap keputusan pembelian. Variabel food quality berpengaruh terhadap 

keputusan pembelian. Berdasarkan uji F, ketiga variabel dinyatakan berpengaruh 

signifikan secara simultan terhadap keputusan pembelian. 

Kata kunci: Cafe Atmosphere, Word Of Mouth, Food Quality, Keputusan 

Pembelian 
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ABSTRACT 

This study aims to determine the influence of cafe atmosphere, word of mouth, and 

food quality on purchasing decisions at Cafe Gombong Huis. This study used a 

quantitative approach with a nonprobability sampling technique through 

accidental sampling. The population in this study were consumers visiting Cafe 

Gombong Huis, with a sample size of 100 respondents. Data analysis was 

performed using IBM SPSS 25 through a series of statistical tests. The results 

showed that the cafe atmosphere variable significantly influenced purchasing 

decisions. The word of mouth variable also significantly influenced purchasing 

decisions. The food quality variable also significantly influenced purchasing 

decisions. Based on the F-test, all three variables were found to have a 

simultaneous significant effect on purchasing decisions. 

Keywords: Cafe Atmosphere, Word of Mouth, Food Quality, Purchasing Decisions 
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