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ABSTRAKSI

TikTok Shop merupakan sebuah inovasi dari platform sosial media TikTok yang
kini menjadi salah satu e-commerce yang banyak digunakan oleh masyarakat,
terutama oleh Generasi Z. Kategori produk yang memiliki penjualan tertinggi di
TikTok Shop adalah Kategori produk kecantikan atau kosmetik. Adanya paparan
price discount dan content marketing yang menarik didalam platform TikTok Shop,
serta adanya dukungan dari kemampuan finansial konsumen dapat mendorong
perilaku impulse buying dikalangan Gen Z. Penelitian ini bertujuan untuk
menganalisis dan menguji Pengaruh variabel Price Discount, Content Marketing,
dan Money Availability terhadap Impulse Buying. Metode penelitiannya ialah
kuantitatif dengan pendekatan purposive sampling. Data dikumpulkan dari
penyebaran kuesioner secara online dan diperoleh sampel sejumlah 150 responden
yang merupakan Gen Z pengguna aktif TikTok Shop dan pernah melakukan
pembelian impulsif pada produk kosmetik. Penelitian ini juga memiliki jangkauan
sebaran data responden yang cukup luas karena melibatkan responden dari berbagai
provinsi di Indonesia. Analisis statistiknya meliputi Uji Instrumen, Asumsi Klasik,
Analisis Regresi Linear Berganda, pengujian Hipotesis, dan Koefisien Determinasi.
Datanya diolah dengan bantuan software SPSS versi 25. Hasil penelitian ini
menyatakan bahwa secara parsial Price Discount tidak berpengaruh signifikan
terhadap Impulse Buying. Sementara itu, Content Marketing dan Money Availability
berpengaruh positif dan signifikan terhadap Impulse Buying. Namun secara
simultan ketiga variabel independen berpengaruh positif dan signifikan terhadap
perilaku Impulse Buying dengan nilai koefisien determinasi 0,456 atau 45,6%
perilaku Impulse Buying mampu dijelaskan oleh ketiga variabel tersebut, sedangkan
sisanya dipengaruhi oleh variabel lain diluar riset ini.

Kata kunci: Price Discount, Content Marketing, Money Availability, Impulse
Buying, TikTok Shop, Generasi Z



ABSTRACT

TikTok Shop is an innovation from the TikTok social media platform which is now
one of the e-commerce platforms widely used by the public, especially by
Generation Z. The product category that has the highest sales in TikTok Shop is the
beauty or cosmetic product category. The presence of price discount exposure and
attractive marketing content on the TikTok Shop platform, as well as support from
consumers' financial capabilities can encourage impulse buying behavior among
Gen Z. This study aims to analyze and test the influence of Price Discount, Content
Marketing, and Money Availability variables on Impulse Buying. The research
method is quantitative with a purposive sampling approach. Data were collected
from distributing online questionnaires and obtained a sample of 150 respondents
who are Gen Z active users of TikTok Shop and have made impulsive purchases on
cosmetic products. This study also has a fairly wide range of respondent data
distribution because it involves respondents from various provinces in Indonesia.
The statistical analysis includes Instrument Testing, Classical Assumptions,
Multiple Linear Regression Analysis, Hypothesis testing, and Determination
Coefficient. The data were processed with the help of SPSS software version 25.
The results of this study state that partially Price Discount has no significant effect
on Impulse Buying. Meanwhile, Content Marketing and Money Availability have a
positive and significant effect on Impulse Buying. However, simultaneously, all
three independent variables have a positive and significant effect on Impulse
Buying behavior with a coefficient of determination of 0.456, or 45.6% of Impulse
Buying behavior can be explained by these three variables, while the remainder is
influenced by other variables outside this research.

Keywords: Price Discount, Content Marketing, Money Availability, Impulse
Buying, TikTok Shop, Generation Z
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