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ABSTRAKSI 

 

Penelitian ini dilakukan untuk mengetahui pengaruh Trend Fashion, Shopping 

Lifestyle, dan Promosi Media Sosial terhadap Keputusan Pembelian (Studi Pada 

Customer Cherry Store Kebumen). Penelitian ini menggunakan pendekatan 

kuantitatif dengan metode purposive sampling. Teknik pengumpulan data 

dilakukan dengan menyebarkan kuesioner menggunakan Skala Likert kepada 100 

responden yang pernah melalukan pembelian dan menggunakan pada Cherry 

Store Kebumen. Teknik analisis data meliputi uji validitas, uji reliabilias, uji 

asumsi klasik, analisis regresi linear berganda, uji t, uji F, serta koefisien 

determinasi dengan bantuan software SPSS versi 27. Hasil penelitian 

menunjukkan bahwa trend fashion signifikan terhadap keputusan pembelian. 

Shopping lifestyle juga berpengaruh signifikan terhadap keputusan pembelian. 

Begitu pula promosi media sosial berepengaruh signifikan terhadap keputusan 

pembelian. Secara simultan, trend fashion, shopping lifestyle, dan promosi media 

sosial berpengaruh signifikan terhadap keputusan pembelian pada Cherry Store 

Kebumen. 

 

Kata Kunci: Trend Fashion, Shopping Lifestyle, Promosi Media Sosial  

Keputusan Pembelian. 
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ABSTRACT 

 

This study was conducted to determine the influence of Fashion Trends, Shopping 

Lifestyle, and Social Media Promotion on Purchasing Decisions (Study on Cherry 

Store Kebumen Customers). This study uses a quantitative approach with a 

purposive sampling method. The data collection technique was carried out by 

distributing questionnaires using a Likert Scale to 100 respondents who had made 

purchases and used Cherry Store Kebumen. Data analysis techniques include 

validity tests, reliability tests, classical assumption tests, multiple linear 

regression analysis, t-tests, F-tests, and coefficients of determination with the help 

of SPSS software version 27. The results of the study indicate that fashion trends 

are significant to purchasing decisions. Shopping lifestyle also has a significant 

influence on purchasing decisions. Likewise, social media promotions have a 

significant influence on purchasing decisions. Simultaneously, fashion trends, 

shopping lifestyle, and social media promotions have a significant influence on 

purchasing decisions at Cherry Store Kebumen. 

 

Keywords: Fashion trends, shopping lifestyle, social media promotions, 

purchasing decisions. 
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