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ABSTRAKSI

Tujuan penelitian ini adalah untuk mengetahui pengaruh café atmosphere dan product
variation terhadap revisit intention melalui customer experience pada pelanggan Belikopi
Kebumen. Jenis penelitian ini menggunakan pendekatan kuantitatif dengan metode
purposive sampling. Pengumpulan data dilakukan melalui kuesioner dengan skala Likert
dan jumlah sampel sebanyak 160 responden. Teknik analisis data yang digunakan adalah
Partial Least Square (PLS) dengan bantuan SmartPLS. Hasil penelitian menunjukkan
bahwa café atmosphere berpengaruh positif dan signifikan terhadap customer experience,
customer experience berpengaruh positif dan signifikan terhadap revisit intention,
sedangkan product variation tidak berpengaruh signifikan terhadap revisit intention. Café
atmosphere dan product variation berpengaruh secara simultan terhadap customer
experience, serta customer experience mampu memediasi pengaruh café atmosphere
terhadap revisit intention.

Kata kunci: Café Atmosphere, Product Variation, Customer Experience, dan Revisit
Intention.




ABSTRACT

The purpose of this study was to determine the effect of café atmosphere and product
variation on revisit intention through customer experience at Belikopi Kebumen. This
research used a quantitative approach with purposive sampling method. Data were
collected through questionnaires using a Likert scale with a total sample of 150
respondents. The data analysis technique used was Partial Least Square (PLS) with the
assistance of SmartPLS. The results showed that café atmosphere has a positive and
significant effect on customer experience, customer experience has a positive and
significant effect on revisit intention, while product variation does not have a significant
effect on revisit intention. Café atmosphere and product variation simultaneously influence
customer experience, and customer experience is able to mediate the effect of café
atmosphere on revisit intention.

Keywords: Café Atmosphere, Product Variation, Customer Experience, and Revisit
Intention.
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