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ABSTRAK 

Penelitian ini bertujuan menganalisis pengaruh Market Orientation terhadap 

Marketing Performance dengan Innovation Capability dan Technology Adoption  

sebagai mediasi. Menggunakan pendekatan kuantitatif dengan 105 responden 

UMKM Food and Beverage di Kabupaten Kebumen. Melalui metode 

Nonprobability Sampling dengan teknik Purposive Sampling, hasil menunjukkan 

bahwa Market Orientation berpengaruh positif terhadap Innovation Capability 

dan Marketing Performance. Kemudian, Innovation Capability berpengaruh 

positif terhadap Technology Adoption dan Marketing Performance. Selanjutnya, 

Technology Adoption berpengaruh positif terhadap Marketing Performance. 

Selain itu, Innovation Capability juga memediasi pengaruh Market Orientation 

terhadap Marketing Performance. Lebih lanjut, Technology Adoption memediasi 

pengaruh Innovation Capability terhadap Marketing Performance. Namun, 

penelitian ini menunjukkan bahwa Market Orientation tidak berpengaruh terhadap 

Marketing Performance apabila dimediasi secara bersama-sama oleh Innovation 

Capability dan Technology Adoption. Implikasi praktis meliputi perlunya adanya 

peningkatan Marketing Performance yang dimulai dengan penguatan Market 

Orientation, peningkatan Innovation Capability, dan pengoptimalan Technology 

Adoption. 

Kata kunci: Market Orientation, Innovation Capability, Technology Adoption, 

Marketing Performance. 
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ABSTRACT 

This study aims to analyse the influence of Market Orientation on Marketing 

Performance with Innovation Capability and Technology Adoption as mediators. 

Using a quantitative approach with 105 respondents of Food and Beverage 

MSMEs in Kebumen Regency. Through the Nonprobability Sampling method with 

Purposive Sampling technique, the result show that Market Orientation has a 

positive effect on Innovation Capability and Marketing Performance. Then, 

Innovation Capability has a positive effect on Technology Adoption and 

Marketing Performance. Furthermore, Technology Adoption has a positive effect 

on Marketing Performance. In addition, Innovation Capability also mediates the 

effect of Market Orientation on Marketing Performance. Furthemore, Technology 

Adoption mediates the effect of Innovation Capability on Marketing Performance. 

However, this study shows that Market Orientation does not affect Marketing 

Performance when mediated jointly by Innovation Capability and Technology 

Adoption. Practical implications include the need to improve Marketing 

Performance starting with strengthening Market Orientation, increasing 

Innovation Capability, and optimizing Technology Adoption. 

Keywords: Market Orientation, Innovation Capability, Technology Adoption, 

Marketing Performance. 
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