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ABSTRAKSI 

Penelitian ini bertujuan untuk meneliti Pengaruh Service Qualiti dan Lifestyle 

terhadap Repurchase Intention dengan Customer Satisfaction sebagai variabel 

intervening pada King Vapor Cilacap. Populasi dalam penelitian ini adalah 

konsumen toko King Vapor di Cilacap. Teknik pengumpulan data menggunakan 

kuesioner. Analisis data yang digunakan adalah uji instrumen validitas dan 

reliabilitas, uji asumsi klasik, uji hipotesis, uji koefisien determinasi, uji korelasi, 

analisis jalur, dan uji sobel. Alat bantu pengolahan data menggunakan SPSS for 

Windows version 27. Hasil penelitian menunjukkan bahwa (1) Service Quality 

berpengaruh positif dan signifikan terhadap Customer Satisfaction, (2) Lifestyle 

berpengaruh positif dan signifikan terhadap Customer Satisfaction, (3) Service 

Quality berpengaruh positif dan signifkan terhadap Repurchase Intention, (4) 

Lifestyle tidak berpengaruh terhadap Repurchase Intention, (5) Customer 

Satisfaction berpengaruh positif dan signifikan terhadap Repurchase Intention, (6) 

Service Quality berpengaruh positif dan signifikan terhadap Repurchase Intention 

melalui Customer Satisfaction, (7) Lifestyle berpengaruh positif dan signifikan 

terhadap Repurchase Intention melalui Customer Satisfaction. 

 

Kata Kunci: Service Quality, Lifestyle, Customer Satisfaction, Repurchase 

Intention, dan King Vapor Cilacap. 
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ABSTRACT 

This study aims to examine the effect of service quality and lifestyle on repurchase 

intention with customer satisfaction as an intervening variable at King Vapor 

Cilacap. The population in this study were consumers of the King Vapor store in 

Cilacap. Data collection techniques used questionnaires. The data analysis used 

was instrument validity and reliability testing, classical assumption testing, 

hypothesis testing, coefficient of determination testing, correlation testing, path 

analysis, and Sobel testing. Data processing tools used SPSS for Windows version 

27. The results of the study show that (1) Service Quality has a positive and 

significant effect on Customer Satisfaction, (2) Lifestyle has a positive and 

significant effect on Customer Satisfaction, (3) Service Quality has a positive and 

significant effect on Repurchase Intention, (4) Lifestyle has no effect on Repurchase 

Intention, (5) Customer Satisfaction has a positive and significant effect on 

Repurchase Intention, (6) Service Quality has a positive and significant effect on 

Repurchase Intention through Customer Satisfaction, (7) Lifestyle has a positive 

and significant effect on Repurchase Intention through Customer Satisfaction. 

 

Keywords: Service Quality, Lifestyle, Customer Satisfaction, Repurchase Intention, 

and King Vapor Cilacap. 
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