DAFTAR PUSTAKA

Ajzen, 1Ajzen, 1. (1985). From intentions to actions: A theory of planned
behavior. In J. Kuhl & J. Beckman (Eds.), Action-control: From cognition
to behavior (11-39). Germany, Springer Berlin Heidelberg., & Fishbein,
M. (1980). Understanding Attitudes and predicting social behavior

Aska, Wilhelmina Leli. Implementasi The Theory Of Planned Behavior
Terhadap Perilaku Pembelian Produk Kosmetik Ramah Lingkungan.
Diss. UAJY, 2017.

Baihaqgi, Aulya Rahman. "Analisis Pengaruh Planned Behavioral Lip Cream
Kosmetik Wardah Terhadap Purchase intention Dan Consumer Buying
Behavior Secara Online Pada Mahasiswa Universitas Islam Riau.” Jurnal
Al-Igtishad 17.1: 79-102.

Hsu, C. L., Chang, C. Y., & Yansritakul, C. (2017). Exploring purchase intention
of green skincare products using the theory of planned behavior: Testing
the moderating effects of country of origin and price sensitivity. Journal

of Retailing and Consumer Services, 34, 145-152.

Martha, M., & Febriyantoro, M. T. (2019). Analisis Faktor-faktor yang
Mempengaruhi  Perilaku  Pembelian  Produk Kosmetik Ramah
Lingkungan. Jurnal Khatulistiwa Informatika, 3(2), 218-227.

Dumillah, Wahyu Retno. "Analysis of Attitude, Subjective Norm And Perceived
Behavioral Control on The Consumer’s Purchasing Behavior Toward
Halal Skincare Product in Indonesian Women." IJEBD (International
Journal of Entrepreneurship and Business Development) 4.5 (2021):
763-772.

Elistia, Elistia, and Anshafira Nurma. "Theory Planned Behavior Dalam Minat
Beli Produk Kosmetik Organik pada Generasi Y di Jakarta." Journal
Human Resources 24/7: Business Management 1.1 (2023): 33-52.

80



81

, Dewi, I. A. P. E. E., & Rastini, N. M. (2019). Anteseden Niat Membeli Produk
Kosmetik Ramah Lingkungan The Face Shop Di Kota Denpasar

(Doctoral dissertation, Udayana University).

Hsu, Chia-Lin, Chi-Ya Chang, and Chutinart Yansritakul. "Exploring purchase
intention of green skincare products using the theory of planned behavior:
Testing the moderating effects of country of origin and price sensitivity."
Journal of Retailing and Consumer Services 34 (2017): 145-152.

Kalifa, Alma Maria, et al. "Pengaruh Nilai Konsumen dan Pengalaman Masa
Lalu terhadap Niat Pembelian Konsumen untuk Membeli Produk
Perawatan Tubuh Organik: Aplikasi dari Theory of Planned Behaviour."
Kajian Branding Indonesia 2.2 (2020): 337-378.

Lestari, Diyah Dwi. "Green Cosmetic Purchase intention: Impact Of Green
Brand Positioning, Attitude, And Knowledge." (2020).



82

Limbu, Yam B., and AFM Jalal Ahamed. "What Influences Green Cosmetics
Purchase intention and Behavior? A Systematic Review and Future
Research Agenda.” Sustainability 15.15 (2023): 11881.

Limbu, Yam B., Long Pham, and Thuy Thi Thu Nguyen. "Predictors of green
cosmetics purchase intentions among young female consumers in
Vietnam." Sustainability 14.19 (2022): 12599.

Saraswati, K. F., Indarini, I., & Anandya, D. (2019). Pengaruh Attitude, Personal
Norms, Willingness To Pay Terhadap Purchasing Behavior Makanan
Organik Di Surabaya. CALYPTRA, 7(2), 2236-2259.

Paramita, Nyoman Dara, and Ni Nyoman Kerti Yasa. "Sikap dalam memediasi
hubungan kesadaran lingkungan dengan niat beli produk kosmetik ramah
lingkungan." Jurnal Manajemen Dan Kewirausahaan 17.2 (2015):
187-195.

Prabawati, Aprilia Hapsari. Analisis Perilaku Keputusan Pembelian Produk
Green Skincare Pada Generasi Z Di Indonesia. Diss. Universitas Gadjah
Mada, 2023.

Wijayanti, Dian Sukma, and Sri Hartini. "Pengaruh Theory Of Planned Behavior
Terhadap Green Purchase intention Konsumen Pria Pada Produk Green
Skin Care." Jurnal Arthavidya 21.1 (2019): 47-57.

Zahra, Siti Raufa, and Nugroho Hardiyanto. "Memprediksi Niat Beli Konsumen
pada Produk Hijau: dengan Menggunakan TPB dan Kesadaran
Lingkungan (Studi Kasus pada Produk Kecantikan Hijau Avoskin)."
Prosiding Industrial Research Workshop and National Seminar. Vol. 13.
No. 01. 2022.

Hartono, A. (2023). Pengaruh Sikap Ramah Lingkungan, Kepedulian
Lingkungan dan Afeksi Lingkungan Terhadap Pembelian Produk Hijau.
EKOMBIS REVIEW: Jurnal limiah Ekonomi dan Bisnis, 11(2), 1195-12



