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ABSTRAK 

 

This study aims to determine and analyze the influence of Financial Literacy, 

Social Media Influencers, and Fear of Missing Out (FOMO) on Cryptocurrency 

Investment Interest among Generation Z in Indonesia. The background of this 

research stems from the growing popularity of digital assets, particularly 

cryptocurrency, among young people who tend to follow investment trends through 

social media. Generation Z is a group born and raised in the digital era, 

characterized by their quick adaptability to new information and strong exposure 

to various contents circulating on social media platforms. This research employs a 

quantitative approach with a total sample of 172 respondents belonging to 

Generation Z aged 18–28 years. The sampling technique used is purposive 

sampling, with criteria that respondents must have knowledge of or have heard 

about cryptocurrency investment.  

Data were collected through an online questionnaire and analyzed using 

multiple linear regression with the help of the SPSS program to examine the effect 

of each independent variable on the dependent variable. The results show that 

Financial Literacy has a positive but not significant effect on Cryptocurrency 

Investment Interest. Similarly, Fear of Missing Out (FOMO) also has a positive but 

not significant effect. Meanwhile, Social Media Influencers have a positive and 

significant effect on cryptocurrency investment interest. These findings indicate that 

social media influencers play an important role in shaping perceptions and 

encouraging Generation Z’s interest in investing in digital assets.  

 

 

Keywords: Financial Literacy, Social Media Influencers, Fear of Missing Out 

(FOMO), Investment Interest, Cryptocurrency, Generation Z.
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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 

Literasi Keuangan, Social Media Influencer, dan Fear of Missing Out (FOMO) 

terhadap Minat Investasi Cryptocurrency pada Generasi Z di indonesia. Latar 

belakang penelitian ini berangkat dari fenomena meningkatnya popularitas aset 

digital, khususnya cryptocurrency, di kalangan anak muda yang cenderung 

mengikuti tren investasi melalui media sosial. Generasi Z merupakan kelompok 

yang lahir dan tumbuh di era digital, memiliki karakteristik cepat menerima 

informasi baru, serta sering terpengaruh oleh konten yang beredar di platform 

media sosial. Metode penelitian yang digunakan adalah pendekatan kuantitatif 

dengan jumlah sampel sebanyak 172 responden yang termasuk dalam kategori 

Generasi Z berusia 18–28 tahun.  

Teknik pengambilan sampel yang digunakan adalah purposive sampling 

dengan kriteria responden yang mengetahui atau pernah mendengar tentang 

investasi cryptocurrency. Data dikumpulkan melalui penyebaran kuesioner daring, 

kemudian dianalisis menggunakan regresi linear berganda dengan bantuan program 

SPSS untuk menguji pengaruh masing-masing variabel bebas terhadap variabel 

terikat. Hasil penelitian menunjukkan bahwa Literasi Keuangan berpengaruh positif 

namun tidak signifikan terhadap Minat Investasi Cryptocurrency. Selanjutnya, 

Fear of Missing Out (FOMO) juga berpengaruh positif namun tidak signifikan. 

Sementara itu, Social Media Influencer memiliki pengaruh positif dan signifikan 

terhadap minat investasi cryptocurrency.  

 

Kata kunci: Literasi Keuangan, Social Media Influencer, Fear of Missing Out 

(FOMO), Minat Investasi, Cryptocurrency, Generasi Z. 
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