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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis dan mengetahui pengaruh Brand
image, product quality, dan Price terhadap keputusan pembelian sepatu oalhraga
merek nike Di Kabupaten Kebumen. Sampel dalam penelitian ini sebanyak 100
responden dengan menggunakan teknik nonprobality sampling dengan jenis
teknik purposive sampling. Metode pengumpulan data menggunakan Kkuisioner.
Sikap responden diukur menggunakan skala likert 4 dan dayta diolah dengan alat
bantu SPSS (Statistical Product and Service Solutuin) for windows versi 25.0.
Analisis data menggunakan analisis deskriptif, analisis statistik (analisis regresi
linear berganda). Hasil penelitian menunjukan bahwa persial product quality tidak
berpengaruh signifikan terhadap keputusan pembelian sepatu oahraga merek Nike.
Brand image dan price berpegaruh signifikan terhadap keputusan pembelian
sepatu olahraga merek Nike.

Kata Kunci : Brand Image, Product Quality, Price Keputusan Pembelian
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ABSTRACT

This study aims to analyze and determine the influence of brand image, product
quality, and price on purchasing decisions for Nike sports shoes in Kebumen
Regency. The sample size for this study was 100 respondents, using a
nonprobability sampling technique with a purposive sampling method. Data
collection was conducted using a questionnaire. Respondents’ attitudes were
measured using a 4-point Likert scale and data were processed using SPSS
(Statistical Product and Service Solution) for Windows version 25.0. Data
analysis used descriptive analysis and statistical analysis (multiple linear
regression analysis). The results showed that partial product quality did not
significantly influence purchasing decisions for Nike sports shoes. Brand image
and price significantly influenced purchasing decisions for Nike sports shoes.

Keywords: Brand Image, Product Quality, Price, Purchase Decision
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