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ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui hubungan brand image, perceived 

quality, celebrity endorser terhadap keputusan pembelian pada moisturizer the 

originate di aplikasi tiktok. Teknik pengambilan sampel dalam penelitian ini adalah 

non probability sampling. Jenis purposive sampling. Responden dalam penelitian 

ini adalah 100 orang yaitu masyarakat Kabupaten Kebumen yang membeli 

moisturizer The Originote. Analisis data yang digunakan dalam penelitian ini 

adalah uji validitas, uji reliabilitas, uji asumsi klasik (uji normalitas, uji 

multikolinearitas, uji heteroskedastisitas), analisis regresi linear berganda, dan uji 

hipotesis (uji t, uji F, dan koefisien determinasi) dengan program SPSS 24 for 

windows. Hasil uji t dapat menjelaskan bahwa brand image, perceived quality, dan 

celebrity endorser secara parsial berpengaruh signifikan terhadap keputusan 

pembelian. Hasil uji F dapat menjelaskan bahwa brand image, perceived quality, 

dan celebrity endorser secara simultan berpengaruh signifikan terhadap keputusan 

pembelian. Hasil koefisien determinan dapat menjelaskan bahwa brand image, 

perceived quality, dan celebrity endorser mempengaruhi keputusan pembelian 

sebesar 65,8% sedangkan sisanya 34,2 % dipengaruhi oleh variabel lain di luar 

model penelitian ini. 

 

Kata kunci: brand image, perceived quality, celebrity endorser, dan keputusan 

pembeian 
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ABSTRACT 

 

 

This research aims to determine the relationship between brand image, perceived 

quality, and celebrity endorsers on purchasing decisions for The Origin moisturizer 

on the TikTok application. The sampling technique used in this study is non-

probability sampling, specifically purposive sampling. The respondents for this 

study are 100 individuals from Kebumen District who have purchased The Origin 

moisturizer. The data analysis used in this research includes validity testing, 

reliability testing, classical assumption testing (normality test, multicollinearity 

test, heteroscedasticity test), multiple linear regression analysis, and hypothesis 

testing (t-test, F-test, and coefficient of determination) using SPSS 24 for Windows. 

The results of the t-test indicate that brand image, perceived quality, and celebrity 

endorsers have a significant partial effect on purchasing decisions. The results of 

the F test indicate that brand image, perceived quality, and celebrity endorsers 

simultaneously have a significant effect on purchasing decisions. The coefficient of 

determination shows that brand image, perceived quality, and celebrity endorsers 

influence purchasing decisions by 65.8%, while the remaining 34.2% is influenced 

by other variables outside of this research model. 

 

Keywords: brand image, perceived quality, celebrity endorser, and purchasing 

decision 
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