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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh self-control, hedonic
shopping motivation, dan materialisme terhadap perilaku compulsive buying
pada pengikut akun Instagram @SepatuCompass. Penelitian menggunakan
pendekatan kuantitatif dengan desain cross-sectional, melibatkan 100
responden yang telah melakukan pembelian produk Sepatu Compass.
Pengumpulan data dilakukan melalui kuesioner daring menggunakan skala
Likert 1-5, dengan teknik non-probability sampling dan pendekatan
purposive sampling. Hasil penelitian menunjukkan bahwa self-control
berpengaruh negatif dan signifikan terhadap compulsive buying; hedonic
shopping motivation berpengaruh positif dan signifikan terhadap
compulsive buying; dan materialisme juga berpengaruh positif dan
signifikan terhadap compulsive buying. Selain itu, (4) self-control, hedonic
shopping motivation, dan materialisme secara simultan berpengaruh
signifikan terhadap perilaku compulsive buying. Temuan ini memberikan
implikasi praktis bagi merek seperti Sepatu Compass untuk menerapkan
strategi pemasaran yang lebih etis, menyeimbangkan konten promosi
dengan edukasi finansial, serta menginisiasi program edukasi keuangan
guna mengurangi dampak negatif compulsive buying, khususnya di
kalangan konsumen muda.

Kata Kkunci: self-control, hedonic shopping motivation, materialisme,
compulsive buying
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ABSTRACT

This study aims to examine the influence of self-control, hedonic shopping
motivation, and materialism on compulsive buying behavior among
Instagram followers of @SepatuCompass. A quantitative approach with a
cross-sectional design was used, involving 100 respondents who had
previously purchased Sepatu Compass products. Data were collected
through an online questionnaire using a 5-point Likert scale and analyzed
using multiple linear regression. The sampling technique applied was non-
probability purposive sampling. The results show that (1) self-control has a
negative and significant effect on compulsive buying; (2) hedonic shopping
motivation positively and significantly influences compulsive buying; and
(3) materialism also has a positive and significant effect on compulsive
buying. Furthermore, (4) all three variables—self-control, hedonic
shopping motivation, and materialism—simultaneously have a significant
influence on compulsive buying behavior. The findings suggest practical
implications for brands such as Sepatu Compass to adopt more ethical
marketing strategies, balance promotional content with financial
awareness, and implement financial education programs to mitigate the
adverse effects of compulsive buying among young consumers.

Keywords: self-control, hedonic shopping motivation, materialism,
compulsive buying
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