
 

82 

 

DAFTAR PUSTAKA 

Akbar, R. S., Aulya, A., Psari, A. A., & Sofia, L. (2019). Ketakutan akan 

kehilangan momen (FoMO) pada remaja kota Samarinda. Psikostudia 

J. Psikol, 7(2), 38. 

Al-Amri, R., Zakaria, N. H., Habbal, A., & Hassan, S. (2019). Cryptocurrency 

adoption: current stage, opportunities, and open 

challenges. International journal of advanced computer 

research, 9(44), 293-307. 

Al-Gasawneh, J., Al-Hawamleh, A., Alorfi, A., & Al-Rawashde, G. (2022). 

Moderating the role of the perceived security and endorsement on the 

relationship between per-ceived risk and intention to use the artificial 

intelligence in financial services. International Journal of Data and 

Network Science, 6(3), 743-752. 

Avram, E. L., Savu, L., Avram, C., Ignat, A. B., Vancea, S., & Horja, M. I. 

(2009). Investment Decision And Its Appraisal. Annals of DAAAM & 

Proceedings. 

Bakker, D. (2018). Conceptualising Influencer Marketing. Journal of Emerging 

Trends in Marketing and Management. vol. 1(1), pages 79-87. 

Barth, S., de Jong, M. D., Junger, M., Hartel, P. H., & Roppelt, J. C. (2019). 

Putting the privacy paradox to the test: Online privacy and security 

behaviors among users with technical knowledge, privacy awareness, 

and financial resources. Telematics and informatics, 41, 55-69. 

Belanche, D., Casaló, L. V., Flavián, M., & Ibáñez-Sánchez, S. (2021). 

Understanding influencer marketing: The role of congruence between 

influencers, products and consumers. Journal of Business 

Research, 132, 186-195. 

Böhme, R., Christin, N., Edelman, B., & Moore, T. (2015). Bitcoin: Economics, 

technology, and governance. Journal of Economic Perspectives, 29(2), 

213–238. https://doi.org/10.1257/jep.29.2.213 

Brown, D. & Hayes, N. (2008). Influencer Marketing, Who really Influences 

Your Customers. UK: Elsevier Ltd. 

Carillo, K. D. (2010). Social cognitive theory in is research–literature review, 

criticism, and research agenda. In International Conference on 

Information systems, Technology and management (pp. 20-31). 

Springer, Berlin, Heidelberg. 

Chen, Y. (2023) Influencer Marketing. Open Journal of Business and 

Management, 11, 2310-2320. doi:10.4236/ojbm.2023.115127. 

https://doi.org/10.4236/ojbm.2023.115127


83 
 

 

 

Chuen, D. L. K., Guo, L., & Wang, Y. (2017). Cryptocurrency: A New 

Investment Opportunity? The Journal of Alternative Investments, 20(3), 

16–40. https://doi.org/10.3905/jai.2018.20.3.016 

Devi, S. M. (2019). Bitcoin – An Overview. Shanlax International Journal of 

Commerce, 7(3), 43–50. https://doi.org/10.34293/commerce.v7i3.402  

DeVries., P. D. (2022). Analysis of cryptocurrency, bitcoin and the future. East 

Asian Journal of Multidisciplinary Research, 1(7), 1293-1302. 

Dogra, K. (2019). The Impact of Influencer Marketing on Brand 

Loyalty Towards Luxury Cosmetics Brands: Comparison of Generation 

Z and Millennial. Modul University. 

Duli, N. (2019). Metodologi Penelitian Kuantitatif : Beberapa Konsep Dasar 

untuk Penulisan Skripsi & Analisis Data dengan SPSS. Yogyakarta: 

CV. Budi Utama. 

Farell, R. (2015). An analysis of the cryptocurrency industry. Wharton Research 

Scholars, 130, 1–23. 

Febrillian, A. T., Ridwan Basalamah, M., & Wahono, B. (2024). Pengaruh 

Financial Influencer, Financial Literacy, Overconfidence Terhadap 

Keputusan Investasi Cryptocurrency (Study Kasus Mahasiswa Fakultas 

Ekonomi dan Bisnis Unisma). Jurnal Riset Manajemen, 13(2). 

http://riset.unisma.ac.id/index.php/jrm 

Flavián, C., & Guinalíu, M. (2006). Consumer trust, perceived security and 

privacy policy: Three basic elements of loyalty to a web site. Industrial 

Management & Data Systems, 106(5), 601–620. 

https://doi.org/10.1108/02635570610666403  

Ghozali, I. (2009). Aplikasi Analisis Multivariate dengan SPSS. Semarang: 

Badan Penerbit UNDIP. 

Ghozali, I. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 

26 Edisi 10. Badan Penerbit Universitas Diponegoro. 

Goeyana, A., & Marlina, M. A. E. (2024). Financial Literacy And Risk 

Perception: The Key To Understanding The Relationship Between 

Fomo And Investment Decisions. Jurnal Aplikasi Akuntansi, 9(1), 46–

59. https://doi.org/10.29303/jaa.v9i1.433  

Hawamleh, A. M. A., Alorfi, A. S. M., Al-Gasawneh, J. A., & Al-Rawashdeh, 

G. (2020). Cyber security and ethical hacking: The importance of 

protecting user data. Solid State Technology, 63(5), 7894-7899. 

Hu,  L.,  Min, Q.,  Han,  S.,  &  Liu,  Z. (2020).  Understanding  followers’  

stickiness  to  digital influencers: The effect of psychological responses. 

International Journal of Information Management, 54, 102169. 

https://doi.org/10.1016/j.ijinfomgt.2020.102169  

https://doi.org/10.34293/commerce.v7i3.402
https://doi.org/10.1108/02635570610666403
https://doi.org/10.1016/j.ijinfomgt.2020.102169


84 
 

 

 

Jumiyani, Edi Wibowo, & Ririn Indriastuti. (2024). Pengaruh Pengalaman 

Investasi, Risk Tolerance, dan Influencer Sosial Media terhadap 

Keputusan Investasi dengan Literasi Keuangan sebagai Variabel 

Moderasi. Digital Bisnis: Jurnal Publikasi Ilmu Manajemen Dan E-

Commerce, 3(3), 451–470. https://doi.org/10.30640/digital.v3i3.3243  

Kotler, P., Roberto, N. and Lee, N. (2002) Social marketing: Improving the 

quality of life. 2nd Edition, Sage Publications Inc., Thousand Oaks. 

Laopodis, N. T. (2020). Understanding investments: Theories and strategies. 

Routledge. 

Leung, F. F., Gu, F. F., Li, Y., Zhang, J. Z., & Palmatier, R. W. (2022). Influencer 

marketing effectiveness. Journal of marketing, 86(6), 93-115. 

Lim, C. P., & Jain, L. C. (2010). Advances in intelligent decision making. In 

Handbook on Decision Making: Vol 1: Techniques and Applications 

(pp. 3–28). Springer. 

Linck, K., Pousttchi, K., Wiedemann, D. G. (2006). Security issues in mobile 

payment fromthe customer viewpoint. In Proceedings of the 14th 

European Conference onInformation Systems (ECIS), Goteborg, 

Schweden, 1–11 

Maulana, F. A., & Waluyo, M. (2023). Study Of The Influence Of Convenience, 

Security, And Promotion On Use And Investment Decisions On Bibit 

Online Investment Applications. Journal of Scientech Research and 

Development, 5(2), 1097–1107. https://idm.or.id/JSCR/in 

Maulida, B. I. U., & Effendy, L. (2024). Pengaruh Influencer Marketing, 

Motivasi Diri, Dan Pengetahuan Investasi Terhadap Pengambilan 

Keputusan Investasi Saham (Studi Kasus Mahasiswa Universitas 

Mataram). Jurnal Sosial Ekonomi Dan Humaniora, 10(2), 317–327. 

https://doi.org/10.29303/jseh.v10i2.516  

Milutinović, M. (2018). Cryptocurrency. Ekonomika, 64(1), 105–122. 

https://doi.org/10.5937/ekonomika1801105M  

Nasikah, D., & Fuadi, S. (2022). Pengaruh Persepsi Keamanan, Kemudahan 

Bertransaksi, Kepercayaan Konsumen, Kualitas Produk Dan Harga 

Terhadap Keputusan Pembelian Pada Marketplace 

Tokopedia. Derivatif: Jurnal Manajemen, 16(1), 162-173. 

Neumann, D. (2020). Fear of Missing Out. In The International Encyclopedia 

of Media Psychology (pp. 1–9). Wiley. 

https://doi.org/10.1002/9781119011071.iemp0185  

Okonkwo, I., & Namkoisse, E. (2023). The Role of Influencer Marketing in 

Building Authentic Brand Relationships Online. Journal of Digital 

Marketing and Communication, 3(2), 81-90. 

https://doi.org/10.30640/digital.v3i3.3243
https://doi.org/10.29303/jseh.v10i2.516
https://doi.org/10.5937/ekonomika1801105M
https://doi.org/10.1002/9781119011071.iemp0185


85 
 

 

 

Phung, C. K., & Nur, D. I. (2024). Keputusan Investasi Keuangan dan Fear of 

Missing Out Sebagai Variabel Mediasi pada Mahasiswa UPN Veteran 

Jawa Timur. J-MAS (Jurnal Manajemen Dan Sains), 9(2), 1257. 

https://doi.org/10.33087/jmas.v9i2.1928 

Porutiu, A. (2010). Decision and decision makers. Studies and Scientific 

Researches Economic Edition, 15, 435–438. 

Pradadewi, D., Puspitasari, E., & Stikubank, U. (2024). The Influence Of 

Perceived Convenience, Security, Perceived Risk, Return, And 

Motivation On Investors’ Behavioral Interest In Purchasing On Online 

Stock Platforms. COSTING: Journal of Economic, Business and 

Accounting, 4(7). 

Przybylski, A. K., Murayama, K., Dehaan, C. R., & Gladwell, V. (2013). 

Motivational, emotional, and behavioral correlates of fear of missing 

out. Computers in Human Behavior, 29(4), 1841–1848. 

https://doi.org/10.1016/j.chb.2013.02.014  

Ram, A. J. (2019). Bitcoin as a new asset class. Meditari Accountancy 

Research, 27(1), 147–168. https://doi.org/10.1108/MEDAR-11-2017-

0241  

Ratten, V., & Ratten, H. (2007). Social cognitive theory in technological 

innovations. European journal of innovation management, 10(1), 90-

108. 

Rohman, N. L., & Lating, A. I. S. (2024). Pengaruh Fear Of Missing Out, 

Kualitas Produk, Dan Halal Awareness Terhadap Keputusan Pembelian 

Produk Kosmetik Pada Mahasiswi UIN Sunan Ampel Surabaya. El-

Iqtishod: Jurnal Ekonomi Syariah, 8(1), 32-50. 

Ryan, R. M., & Deci, E. L. (1985). Self-Determination Theory and the 

Facilitation of Intrinsic Motivation, Social Development, and Well-

Being Self-Determination Theory. 

Mazruk, S., Ikhsan Harahap, M., & Soemitra, A. (2023). The Influence of 

Financial Literacy Level, Lifestyle, Fear Of Missing Out On Investment 

Decisions in Medan Millennial Generation Stocks. 4(2), 239–244. 

https://doi.org/10.53697/emak.v4i2  

Sas, C., & Khairuddin, I. E. (2017). Design for trust: An exploration of the 

challenges and opportunities of bitcoin users. In Proceedings of the 

2017 CHI Conference on Human Factors in Computing Systems (pp. 

6499-6510). 

Schouten, A. P., Janssen, L., & Verspaget, M. (2019). Celebrity vs. Influencer 

endorsements in  advertising:  the  role  of  identification,  credibility,  

and  Product-Endorser  fit. International Journal of Advertising,  39(2),  

1-24. https://doi.org/10.1080/02650487.2019.1634898  

https://doi.org/10.1016/j.chb.2013.02.014
https://doi.org/10.1108/MEDAR-11-2017-0241
https://doi.org/10.1108/MEDAR-11-2017-0241
https://doi.org/10.53697/emak.v4i2
https://doi.org/10.1080/02650487.2019.1634898


86 
 

 

 

Segendorf, B. (2014). What is bitcoin?. Sveriges Riksbank Econ. Rev.. 2. 71-

87. 

Sette, C. P., Lima, N. R. S., Queluz, F. N. F. R., Ferrari, B. L., & Hauck, N. 

(2020). The Online Fear of Missing Out Inventory (ON-FoMO): 

Development and Validation of a New Tool. Journal of Technology in 

Behavioral Science, 5(1), 20–29. https://doi.org/10.1007/s41347-019-

00110-0 

Siagian, H., Tarigan, Z. J. H., Basana, S. R., & Basuki, R. (2022). The effect of 

perceived security, perceived ease of use, and perceived usefulness on 

consumer behavioral intention through trust in digital payment 

platform. International Journal of Data and Network Science, 6(3), 

861–874. https://doi.org/10.5267/j.ijdns.2022.2.010  

Sihwahjoeni, Subiyantoro, E., & Ringi Bili, M. (2020). Analysis Effect of 

Investment Decision, Financing and Dividend Policy on Value 

Company with Variable Business Risk as Mediation. International 

Journal of Research and Scientific Innovation (IJRSI), 7(7), 261–269. 

Solis, Brian, & Webber, A. (2012). The Rise of Digital Influence: A “how-to” 

guide for businesses to spark desirable effects and outcomes through 

social media influence. US: Altimeter Group. 

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 

Alfabeta. 

Tandelilin, E. (2010). Portofolio dan Investasi: Teori dan aplikasi. Kanisius. 

Tanhan, F., Özok, H. İ., & Tayiz, V. (2022). Fear of missing out (FoMO): A 

current review. Psikiyatride Guncel Yaklasimlar, 14(1), 74-85. 

Tannenbaum, R., & Massarik, F. (1950). Participation by Subordinates in the 

Managerial Decision-Making Process. In Science politique (Vol. 16, 

Issue 3). 

Virlics, A. (2013). Investment Decision Making and Risk. Procedia Economics 

and Finance, 6, 169–177. https://doi.org/10.1016/s2212-

5671(13)00129-9  

Wachyuni, S. S., Namira, S., Respati, R. D., & Teviningrum, S. (2024). 

Fenomena Fear Out Missing Out (Fomo) Terhadap Keputusan 

Pembelian Restoran Viral Karen’S Diner Jakarta. Jurnal Bisnis 

Hospitaliti, 13(1), 89-101. 

Wang, C. (2015). On Decisions and Decision Making. Managerial Decision 

Making and Leadership: The Essential Pocket Strategy Book (pp. 1–8). 

John Wiley & Sons (Asia) Pte. Ltd.  

https://doi.org/10.5267/j.ijdns.2022.2.010
https://doi.org/10.1016/s2212-5671(13)00129-9
https://doi.org/10.1016/s2212-5671(13)00129-9


87 
 

 

 

Yoebrilianti, A. (2023). Pengaruh Digital Marketing, Influencer Marketing Dan 

Product Quality Terhadap Keputusan Pembelian Mobil Wuling Di 

Indonesia. Jurnal Akuntansi Manajemen (JAKMEN), 2(2), 87-98. 

Yoni, S., Meylia Sari, A., & Simanjuntak, D. C. Y. (2023). The Effect of 

Perceived Security, Information Quality and Trust on Online Buyer 

Decisions (Case Study of Tokopedia Consumers in Medan). In 

Management Studies and Entrepreneurship Journal (Vol. 4, Issue 4). 

http://journal.yrpipku.com/index.php/msej 

Zanesty, R. A. R., Prakasa, T. A. D., Alina, I. C., & Rakhmawati, N. A. (2022). 

Analisis Pengaruh Influencer Sosial Media Terhadap Keputusan 

Masyarakat Indonesia Dalam Pembelian Cryptocurrency. Majalah 

Bisnis & IPTEK, 15(1), 44-59. 

Zohuri, B., Nguyen, H. T., & Moghaddam, M. (2022). What is the 

Cryptocurrency. Is it a threat to our national security, Domestically and 

Globally, 1-14. 

http://journal.yrpipku.com/index.php/msej

