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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh brand trust, electronic word 

of mouth dan product quality terhadap keputusan pembelian Garnier Micellar 

Water pada Gen Z di Kabupaten Kebumen. Penelitian ini menggunakan trknik 

purposive sampling sebagai pengambilan responden sesuai kriteria yang 

dibutuhkan, dengan pengambilan sampel sebanyak 100 responden pada Gen Z di 

Kabupaten Kebumen. Penelitian ini menggunakan teknik analisis deskriptif dan 

statistik meliputi uji validitas, uji reliabilitas, uji asumsi klasik, uji hipotesis, 

analisis regresi linear berganda, dan koefisien determinasi dengan menggunakan 

bantuan program SPSS 25 for windows. Hasil penelitian menunjukan variabel 

brand trust, electronic word of mouth dan product quality secara parsial 

berpengaruh positif terhadap minat penggunaan Garnier Micellar Water. Nilai R2 

persamaan sebesar 0,865 artinya bahwa variabel keputusan pembelian (dependent) 

yang dijelaskan oleh variabel brand trust, electronic word of mouth dan product 

quality (independent) dalam penelitian ini sebesar 87% sedangkan sisanya 13% 

dipengaruhi oleh variabel lain yang tidak dijelaskan dalam penelitian ini. 

 

Kata Kunci : Brand Trust, Electronic Word Of Mouth, Product Quality dan 

Keputusan pembelian  
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ABSTRACT  

This study aims to determine the influence of  brand trust, electronic word of 

mouth, and product quality on the purchasing decision of Garnier Micellar Water 

among Gen Z in Kebumen Regency. This study uses purposive sampling technique 

to select respondents according to the required criteria, with a sample of 100 

respondents among Gen Z in Kebumen Regency. This study uses descriptive and 

statistical analysis techniques, including validity test, reliability test, classical 

assumption test, hypothesis test, multiple linear regression analysis, and 

coefficient of determination using SPSS 25 for Windows. The results show that 

brand trust, electronic word of mouth, and product quality partially have a 

positive effect on the intention to use Garnier Micellar Water. The R² value of 

0.865 indicates that the purchasing decision variable (dependent) explained by 

brand trust, electronic word of mouth, and product quality variables 

(independent) in this study is 87%, while the remaining 13% is influenced by 

other variables not explained in this study. 

 

Keywords: Brand Trust, Electronic Word of Mouth, Product Quality, and 

Purchasing Decision. 
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