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ABSTRACT 

The purpose of this study was to determine the effect of location, product 

quality, and service quality on customer loyalty (a study of customers at Rosya 

Restaurant), both partially and simultaneously. The population in this study were 

customers at Rosya Restaurant, and the sampling technique used was non-

probability sampling. The sample size was 100 respondents. Data collection used 

a questionnaire that had been tested for validity and reliability. Data analysis 

used multiple linear regression analysis (t-test and F-test), after previously 

undergoing prerequisite analysis tests, including normality, multicollinearity, and 

heteroscedasticity. 

After data analysis, the following results and conclusions were obtained: 

Location influences customer loyalty at Rosya Restaurant. Product quality 

influences customer loyalty at Rosya Restaurant. Service quality influences 

customer loyalty at Rosya Restaurant. Location, product quality, and service 

quality simultaneously have a significant effect on customer loyalty at Rosya 

Restaurant. 

 

Keywords: location, product quality, service quality, and customer loyalty. 
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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh lokasi, kualitas 

produk, dan kualitas pelayanan terhadap loyalitas pelanggan (studi pada 

pelanggan Rumah Makan Rosya), baik secara parsial maupun secara simultan. 

Populasi dalam penelitian ini adalah pelanggan Rumah Makan Rosya, teknik 

pengambilan sampel yang dilakukan menggunakan teknik pengambilan sampel 

Non-probability Sampling. Jumlah sampel dalam penelitian ini adalah 100 

responden. Pengumpulan datanya menggunakan kuesioner yang telah diuji 

validitas dan reliabilitasnya, sedangkan analisis datanya menggunakan analisis 

regresi linear ganda (uji t dan uji F), yang sebelumnya telah dilakukan uji 

prasyarat analisis meliputi uji normalitas, multikolinearitas, dan 

heteroskedastisitas. 

Setelah dilakukan analisis data, diperoleh hasil dan kesimpulan sebagai 

berikut: Lokasi berpengaruh terhadap loyalitas pelanggan Rumah Makan Rosya. 

Kualitas produk berpengaruh terhadap loyalitas pelanggan Rumah Makan Rosya. 

Kualitas pelayanan berpengaruh terhadap loyalitas pelanggan Rumah Makan 

Rosya. Lokasi, kualitas produk, dan kualitas pelayanan berpengaruh secara 

simultan berpengaruh signifikan terhadap loyalitas pelanggan Rumah Makan 

Rosya. 

 

Kata kunci: lokasi, kualitas produk, dan kualitas pelayanan dan loyalitas 

pelanggan. 
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