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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh sosial media marketing dan
word of mouth terhadap keputusan pembelian produk sepeda motor Honda Beat,
dengan brand awareness sebagai variabel pemediasi. Penelitian ini dilatarbelakangi
olen pentingnya peran media sosial dan rekomendasi konsumen dalam
memengaruhi keputusan pembelian masyarakat, khususnya di tengah persaingan
industri otomotif yang semakin ketat. Penelitian ini menggunakan pendekatan
kuantitatif dengan metode survei. Sampel yang digunakan sebanyak 100 responden
di Kabupaten Kebumen yang telah membeli sepeda motor Honda Beat. Teknik
analisis data yang digunakan adalah regresi linear berganda dengan bantuan
aplikasi SPSS versi 25. Hasil penelitian menunjukkan bahwa sosial media
marketing tidak berpengaruh secara signifikan terhadap brand awareness. word of
mouth berpengaruh secara signifikan terhadap brand awareness. Brand awareness
tidak berpengaruh secara signifikan terhadap keputusan pembelian. Selain itu,
brand awareness juga terbukti tidak dapat memediasi pengaruh sosial media
marketing dan word of mouth terhadap keputusan pembelian. Tetapi sosial media
marketing dan word of mouh terbukti berpengaruh secara signifikan terhadap
keputusan pembelian produk sepeda motor Honda Beat. Temuan ini menunjukkan
bahwa strategi pemasaran digital dan kekuatan rekomendasi dari mulut ke mulut
memainkan peran penting dalam membentuk keputusan konsumen.

Kata kunci: Sosial Media Marketing, Word of Mouth, Brand Awareness,
Keputusan Pembelian, Honda Beat.



ABSTRACT

This study aims to determine the influence of social media marketing and word of
mouth on purchasing decisions for Honda Beat motorcycles, with brand awareness
as a mediating variable. This research is motivated by the significant role of social
media and consumer recommendations in influencing purchasing decisions,
especially amid the increasingly competitive automotive industry. The study
employs a quantitative approach using a survey method. The sample consists of 100
respondents in Kebumen Regency who have purchased a Honda Beat motorcycle.
The data analysis technique used is multiple linear regression with the assistance
of SPSS version 25. The results show that social media marketing does not have a
significant effect on brand awareness, while word of mouth does have a significant
effect. Brand awareness does not significantly influence purchasing decisions.
Furthermore, brand awareness is not proven to mediate the effect of social media
marketing and word of mouth on purchasing decisions. However, social media
marketing and word of mouth are found to have a significant effect on purchasing
decisions for Honda Beat motorcycles. These findings indicate that digital
marketing strategies and the power of word-of-mouth recommendations play an
important role in shaping consumer decisions.

Keywords: Social Media Marketing, Word of Mouth, Brand Awareness,
Purchasing Decision, Honda Beat.
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